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President and
Chief Executive Officer
Toru Moriyama
We will continue to carry out
our social mission of supporting
stable food supplies as a
“general food trading company”
handling food for consumers.

—_
e ——

S,
s
i

What is the status of your measures against the spread of
the novel coronavirus disease (COVID-19)?

We would like to offer our sympathies to all those affected by
COVID-19, and our wishes for their swift recovery.

In response to the recent spread of COVID-19, the Mitsubishi Shokuhin
Group has established a countermeasures headquarters, which is
discussing and implementing measures as necessary based on the
situation as it changes day by day. As a company engaged in food
distribution that is essential for daily life, we are rigorously enforcing
various measures to manage the health of employees and curb the
spread of infection. The impact of COVID-19 has obliged us to renew
our focus on the three “Ss™: Safety, Security, and Stability. These are
the Group’s unchanging values. We will further refine our functions
and continue to carry out our social mission of supporting stable
food supplies as a “general food trading company” handling food for
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B Net sales ¥2 ,6546 billion

(10%2M / Billions of yen) (10f2M / Billions of yen)
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M Operating earnings ¥15 3 billion M Ordinary earnings ¥166 billion
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Q. How was the Company’s performance in the fiscal year
ended March 31, 20207
A In the fiscal year ended March 31, 2020, in an environment of
* continued tough competition beyond the retail business conditions,
logistics costs also continued to rise driven by labor shortages. In this
environment, the Group worked to curb logistics costs and made progress
in strengthening functionality and expanding into new business domains,
moving beyond our traditional role as a food product wholesaler and
aiming to be a “general food trading company” that is diversified.
For the fiscal year ended March 31, 2020, we achieved net sales of
¥2,654,698 million (up 1.3% year on year), mainly reflecting a widening
of transactions in growth business categories and rush demand
associated with the consumption tax hike, in addition to a surge in
demand for stocking-up driven by the spread of COVID-19. In terms of
profit, operating earnings was ¥15,378 million (down 8.1%), ordinary
earnings was ¥16,672 million (down 9.3%) and profit attributable to
owners of parent was ¥11,408 million (down 4.6%), mainly reflecting
revisions of business deals sparked by increasing competition in
retailers and increases in logistics costs, as well as the impact of
unseasonable weather during the summer.
Q. What is your plan for initiatives in the fiscal year ending
March 31, 2021, which is the final year of the “Medium-
term Management Plan 2020”7
A In the fiscal year ending March 31, 2021, we expect consumer
* trends to remain highly uncertainty due to the impact of
COVID-19. In this situation, the Group will further promote continuous
improvement of productivity in our wholesale business, which is our
foundation, as well as expansion into new business domains. We will
also establish a CDO*', and accelerate our digital transformation by
reviewing and improving efficiency of internal business processes using
RPA*2 and OCR*?, as well as increasing the accuracy of ordering using
Al demand prediction, and so forth. And going even further, we will
cooperate with our partners to share information through the supply
chain, aiming to continuously increase productivity for the Group and
the food distribution industry, which we will also apply to our SDGs
initiatives described below.
In the fiscal year ending March 31, 2021, we will continue to implement
a variety of initiatives and make efforts to evolve to a business structure
that is adapted for the post-COVID-19 environment. We sincerely look
forward to your continued support and understanding.
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For detailed financial information, refer to

2019« 2020& 2021#
3 388 3AH
Fiscal year ended Fiscal year ended Fiscal year ending
March 31,2019 March 31,2020  March 31, 2021

the Mitsubishi Shokuhin website at:
2019« 2020&# 2021#
3R 3R 3784
Fiscal year ended Fiscal year ended Fiscal year ending
March 31,2019 March 31,2020  March 31, 2021

https://www.mitsubishi-shokuhin.com/
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Mitsubishi Shokuhin’s Initiatives for SDGs

Rl REZR AL =
FLT
Aiming to Realize

a Sustainable
Society

ZERMTIE. HRrgtdsnxRRZ8iEL. 20184 10A
S BB ORETO 7 b%ED< Y. SDGs DI
RUBMATEELE,

ZFLT. 20195 5AIC[4DDERRY HARBEZTDELE |
(7U7V7 1) ZHEL. 2020F4 AICIZ2030FEETD
BiRZRELELE.

SRIIFEEANDEA. PDCAZBLTNT -7 ADE L%
E>THEWWET,

Mitsubishi Shokuhin has been working to advance
the SDGs. Since October 2018, we have created
companywide study projects aimed at realizing a
sustainable society.

Then, in May 2019, the Company identified

“Four Priority Issues to Be Addressed and Their
Foundations” (Materiality), and in April 2020
established its targets for 2030.

Our task now is to introduce these into our
management and to enhance performance using a
PDCA cycle.
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Priority Issues (Materiality)
RET“KVRVREESLOHREH
Provide healthy and improved

food and living

= BAQBRXLDOHERS - KR

= ZETEDLRBEDIRRM

= Maintain and develop Japan’s food culture
= Provide healthy and abundant food

BORLE - ®iD - BEMRR
Food safety, security, and
supply stability

" RADRE - RiD - REMKE
= Food safety, security, and supply stability

B BB

BREDLY) - L% - LSDRIE
Correct inefficiency, waste, and
unevenness in food distribution
= SRS OHE

" EREBORE

= Promote technology innovation
= Correct industry practices

RIBICE R U =BEHE
Promote environmentally
considerate business

= PishEEm E ERITAFEHER

nRIBICER U RROER

" BREEMOHIRXER

= Increase logistic efficiency and reduce
environmental impact

= Utilize environmentally considerate products

= Reduce and make use of food waste

T N
QO | @ | o

iEghEZZ A5 E R
A foundation supporting value
creation

RAVTSATUVR

BYRYIRIAUB

= EIE R F EIRIEDE R

= AMBRF - AMHER

B AAN=2T 1 DHEE

= \HEDEE

= Compliance

= Risk management

= Creation of an appropriate work environment
= Development and securing of human resources
= Promotion of diversity

= Respect for human rights

10




BADRFEFREHEADEIR
Contribute to extending healthy

life expectancy in Japan

R%iE U= giRBA QR

Contribute to regional

development through food

Re RUEEHALE

BT 54 F 11— 20RHER L

Improve overall supply chain quality with
an emphasis on safety and security

REMWRY —EADEBR

Pursue stable logistics services

BiIBNDT S 2 IILHEICES

LY - L4 - LSDREIE

Correct inefficiency, waste, and
unevenness in food distribution

by promoting digitization

CO: FHEE DRI

Reduce CO: emissions

BmBEEEOHIR
Reduce food waste

RIFICEEL AR BRONBEE (770K

Promote use of environmentally considerate
containers and packaging (work to eliminate plastic)

ETHOHEVRAREETES

HBEREORR

Enrich the work environment so
that all employees can maximize

their potential

a—FKb— bANF 2 AGFIDFTER

Enhance corporate
governance structure

o 2FEI(CE T 5 m T hnflifErn s DRt
- FAERBIR BRSTHEIC & B REETISIRAAN O FH
CHELDREEEZTE 2RTHOWE
® Provide high value-added products that contribute to health
- Contribute to the expansion of the health market through product development and sales growth
- Build a sales network that offers the benefits of health to everyone

o £EEMIRDIFE » BEMDFE Rt
- BABEDORYBAHDOTHIN— b F—2 v TOREE
- BADBEXEDBI A D (< & 3 IRFTIRAZE
® Discover and provide products featuring the unique characteristics of the regions throughout Japan
- Deepen initiatives and build partnerships with local governments
« Support sales expansion by exporting Japanese food culture overseas

o EEREELR L - AEEERAEOREL
- s E EIEHRE R L (SR VT 7o A B
- BRI BB OEN
® Establish quality control functions that meet international standards
- Upgrade systems to improve quality control functions
- Carry out various kinds of training and education

o it EAMEIC & DIEEATORR
FEM (T VTN KU T) OEA

©® Reduce workload through mechanization and labor saving
« Introduction of new technologies (material handling)

OBDZ147 74 >&LTHBCP#FFHIDAIL
- BIEFE BB ORI

© Strengthen the BCP system to support lifelines through food
« Continue carrying out various kinds of training and education

o ftA - BRFEEBDRiEL
cAERFICLZRETR FEHWEODE L
® Optimize purchasing and sales volumes
- Improve demand prediction and ordering accuracy through use of Al and other technologies

° MR R
- RECER DT — 2 3EHE(C & Bz DE £
® Optimization of logistics
- Increase logistic efficiency by linking data of manufacturing, distribution, and sales

o XFHEME O AN DOFE
c AR TR AT LAOEHAREICL B N T A /N — FFHEEERE OFIHE
EBTOEIAOT T 2ILHEE
- PR GRS E T B EOHE
® Contribute to cross-industry initiatives
- Reduce driver standby times by promoting introduction of a time slot reservation system for loading goods
« Promote digitization of business processes
+ Promote collaboration on revising existing logistics conditions

MEELT-Y CO BFHEHIBDHE

- HI REHEIC KL ZEBREREDHR
HEEOIIH—AOYE

Work to reduce CO: emissions per total assets

- Reduce electricity usage by promoting energy-saving
- Switch company-owned vehicles to ecocars

G EREAAL Y BREEEHIROREE

CAERAFICE 2RETFA FIBENELE

- M5 1% & DEFEIC & B IRADHIR

Work to reduce food waste per million yen of net sales

« Improve demand prediction and ordering accuracy through use of Al and other technologies
+ Reduce product returns through collaboration with partners

BiF#EEmAOK 77 [3R] OHE. RIFERIRREMOER
Promote elimination of plastic and the “3Rs” in products developed in-house, use environmentally
friendly sales promotion materials

OT—UFZLTINT LR/ FAN—2 T 1 DHEHE
CEBTOEZADT T 2ILIC & 2 H5 @EERE OHR
M EENALT R LTREORGEREICL 2L TOHEIBEXBVREOR R
- At B OEBHBE (ICH 2% v U PRREER
©® Promote work life balance and diversity
* Reduce total work hours through digitization of business processes
« Create a comfortable work environment for all employees by continuously surveying employee awareness
and reforming organizational culture
- Support career development for female employees to encourage their participation

© BEHEERNEIC & BB ORERE - HE
ANRYFTY—MEEICET REE I F—O6RE
A —F L TANY PEICLBBEDC Y OESORE
REREERRIEART A b 500 \DREE ([ 7= A TG
B ERIAAORE (1 2181 8818) (CM 0 R
©® Maintain and improve employee health by promoting health and productivity management
* Hold health seminars to promote health literacy
- Provide opportunities to foster good health through walking events, etc.
- Develop systems to achieve selection as a Health and Productivity Management Organization White 500
- Develop systems to achieve selection as a Health and Productivity Stock (One enterprise per industry)

07T A MEHIDREE
- AERREEI S 2 7 ADORGICET 2BAFHORIT L BEHORE
® Strengthen management structure
+Implement a basic policy and further enhance the structure regarding development of an internal control system

RERICE T DD
B HETE

Create and expand
products that
contribute to health

CO: HHEEHIR
(REELY COHHE)
2016 EMHL

A 25%H38

Reduce CO: emissions
(CO:2 emissions per total
assets)

Compared with FY2016
25% decrease

RaBEEERR
(G5 LRI RREERR)

2016 FEExitt
A 50%HiE

Reduce food waste
(Food waste per million
yen of net sales)

Compared with FY2016
50% decrease

RERZEDRIRICKS
IVG—IXbEE

Increase
engagement
through health
and productivity
management
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P Respond to “correct inefficiency, waste, TECE BAERSI-LOER)
and unevenness in food distribution” *Digital transformation (DX):
. s . . . A transformation of a company’s products,
Realizing Efficiency Gains and New Demand services, and business model based on

the needs of customers and society,

Creation through Digital Transformation (DX)* using data and digital technology in

. R . o _ response to rapid changes in the business
[FI9IV] ETF—F] DREG. ZLTENSZE " DRIFD - IWFD " =ZZRBRS5 LI T, environment, along with a transformation

DX(CRDMEbEHESE., FicBBEDRISICIRWEATENIETD, of the operation itself, as well as the

. - . organization, processes, company
We will promote efficiency gains through DX and work to create new demand culture and environment, to establish a

by combining digital technology with data, and applying Mitsubishi Shokuhin’s competitive edge. (Definition from the
distinctive approach of “connecting and expanding” to them. Ministry of Economy, Trade and Industry)

B ==8m0O DX 2F %
Hl Overview of DX at Mitsubishi Shokuhin

BiET=
Vision
[F—2E&R - BFRAIMTEAN-PF—EOHE | ZEBLU[ERRBEERESA ] OBRAPMERHEZERR

Realize efficiency gains and value creation for the overall food distribution industry through accumulation and
utilization of data and co-creation with external partners

FIGALEHHES BIcsHD [DRERBLE] 4R - HHD [QOTDERdE] (BRIEBDIE - BE(L. HIcHMEBEIRE)
EUWATUTHHEL, [OEYRIETILEIE] ICHF592

-|> Promote (i) management foundation reform, (i) process reform inside the Company and (iii) process reform outside
the Company, (streamlining, sophistication, and new value provision for individual business processes) in parallel to
drive digitization, and contribute to (iv) creation of business models

RRIEE i Wi EEE
e Manufactunng Logistics COnsumers
ey 10 driving retorm
P e i ‘
O S /N — o — EDHA

©® Data accumulation and use
® Co-creation with external partners

Bl HLWT Ty M T4 — b/ HET - aN—RiER
E.g.: Use of new platform and integrated database

External partners

Bl Ed~ 24 HE. REFEFHE
E.g.: Product master integration, ordering demand prediction

X=TTA4T T
Marketing Product development

BR5e - YR—b e pesk
Sales and support Sales and business talks

5l : RPA ~ AIBBS  E.g.: Verification using RPA/AI

BB OSAFA A SRE
Invoicing and payment Logistics Order receipt and placement

Bo Rl 11
Mitsubishi Shokuhin

F—YOEERICOWTIZH L TEHR
The importance of data is explained
on the following page.

FosE@AELE  _ SHHAT—5
PDCA D T—4 N—ZDIEE
Implement PDCA cycles Data Build an integrated
based on data companywide database @

Bl 1 7 2V NBFBR
E.g.: Develop digitally competent human resources

bk A A#t if FORI - ITEE 17E %
Organization &&a Human resources Digital/IT assets and investment
BRPIRERT D = ) EETHEHNS SHEAMD BELRY AT LDS TRV TR
DX #Eie BillE ZE—REHA TR - B FWRG Y AT LEHEN ADR&D

Promote DX Reform awareness
across divisions  of top leadership

Transition from perfectionism Secure and develop
to emphasis on speed diverse human resources

Transition from large systems R&D for digital and
to flexible system links advanced technologies




Rl elstt 2z HiR LT
@ Aiming to Realize a Sustainable Society

H DXICHBIIBT—2NEEM
M Importance of Data in DX

o F—TERIFERROERTHY, BEREOL Y

Z2H5Di > O IRAHARTEMILI DT ITREREHRT BT, 77— EAFHE
Primary considerations ® Data utilization is a means of solving issues, and offers hints for problem identification

® Data utilization is essential for solving various issues arising as modern society grows more complex

F—YIRFTFIFTRBEHTERASIN, TIYIILEEED  Data is used in various domains, and is a key central element of digital
BEBDEEBDHDTIN, BICT—IZINETDEF  strategy. However, simply accumulating data is not enough to solve
TIFRERRICEF BRI FBA. [BRERDZHICED  issues. It is important to consider what kind of solutions are required for
K ORERERRNNERDN | [FRERRDIHICFEA  achieving targets and what kind of data is needed for the solutions.

BT —IDRBIRDN] ZEZ D ENEECTT, Mitsubishi Shokuhin implements PDCA cycles based on data, and makes

BHTEF. T—FIICEDVPDCADEEKE EDIC, use of integrated companywide data to solve issues in the “industry-wide,”
E2HMET —IBFRULLBN S, [FEFR24] [#Al [#t “inside the Company,” and “outside the Company” domains.

S DTEEFER(ICE W BATNER T,

ESERGOT—2ERAAEE
Mitsubishi Shokuhin’s data utilization domains

o F—FFEANBIEST AU Y bME, [FT(L - EEMOE L] & [ilffEE L] D22

0 FIIIXT—I DEHICK Y EREEDME(LBKVINTEE DRV EHFEZHD

® Data utilization has the two benefits of increasing efficiency and productivity and enhancing added value.

® Combining digital technology and data will bring efficiency gains to the industry overall and deepen initiatives with retailers.

T &AM

Data utilization domains

KR2M Froes ey
! Industry-wide Inside the Company Outside the Company :

-Fasmv X2 3h@1t - Adoption of shared product masters - ERORL + Visualization of operations NN &) « Trend prediction

- EEREL + Streamlining of administrative processes ¥ 7O+t XHE - Business process reform - BEMIRE] + Automatic shelf allocation

-MimERE L + Optimization of logistics < FURIVERHE - Promotion of digital technology utilization - FURIVERIE - Digital sales promotion ‘
| I} I} Il H
3 S ShERAE {HhnfiifE
: Efficiency gains Efficiency gains Added value :

ZZERMPROERY. HEROBATERICHEZSEZLT
Mitsubishi Shokuhin plays a central role in bringing reform to the industry with cooperation between manufacturers, distributors, and sellers

EREEIHESRAETINORBEIZBEEN2EZ2D
Also provides hints on building new business models that span the industry

> [fiEE% % HEE] OB
[REHEEERIEA 2020 (KREEARM) | ICBE oo

e

P Development of a foundation supporting value creation == :: zeassse

wpig. AfHcRETReETR
WATEA, WK TS RREE

Recognized as Health and Productivity Management e
Organization for 2020 (Large Enterprise Category)
202038, BAHIFRBEEXE HARE In March 2020, Mitsubishi Shokuhin was recognized as -%r.-t.:m“

RRENHB CHEF T2 [BEREEREAN  a Health and Productivity Management Organization
2020 (KIREEENEBFT) | ICRESNF U, for 2020 (Large enterprise category), a joint recognition
#HEN D - BUL - TRKEL]JERT  program of the Ministry of Economy, Trade and Industry and the Nippon Kenko Kaigi.
TBHTEZEBEEL. 2018F &Y [BEIBE] The Company started initiatives for promoting health consciousness in 2018,
DEWHIZERT — b, BEIEEPEESEIE  aiming to enable employees to be cheerful positive, and vigorous in their work.
REDREICH UMK ZFE CED. £EBD  The Company was recognized for implementing measures to promote health
EEMMICERIBEBELEZEE UINWEMZ  consciousness and address issues such as lifestyle-related diseases, and for
HEE LS ERENTHEICDBA > TWET,  establishing persons in charge of promoting health consciousness initiatives at
KISFEENDSF CHO(F—T - ALK - business sites throughout Japan. Moreover, from the fiscal year ending March 31,
FT74Y—) ZHREL. REEUTHEDEE 2021, the Company has established the Chief Health Officer (CHO), as a means
[CHWHDFEHZS SICELE U, for further strengthening the structure of initiatives to promote employee health
[ANET00FERRK] CAIFT. S®BBEAD  from a management standpoint.
BZXADEELUT. KFURBVLBIBIRIED  We will strive to create better work environments as a company that underpins
BERICBHTTEVIFET, Japan’s food supply, working toward the age of 100-year human lifespans.
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Enjoying the Flavors of the World at Home

Mitsubishi Shokuhin’s Richly Varied Product Lineup

SNHZIEZATEHETRD

“HITHWHEBHLNZD. BECSVTRABREENEF>TLFET,

=ERBETR. HRAFZETEINTLIBREPEF. BZBALTHY. ZORVEVT S R
S50ZBAE LT, KRN T SV R Z—BTBNULE T, BETHRORZSVLILLEUVATHEEAD,

As people increasingly avoid going out and orient their consumption toward spending time

at home, demand related to having meals at home

is growing.

Mitsubishi Shokuhin imports popular food products, confectionery, and liquor from countries

around the world, and now handles over 50 brands. Here we introduce some of our
leading brands. Enjoy the flavors of the world at home.

l\ U 7.'-;_ s ec\a\
HARIBO
Nwlr—IJIZ EmEEL
F\ B 100 A=E tHRZRKIT I A —73— f' St e
H g BlB,O 2 PR No artificial

The world’s largest gummy

its 100-year anniversary

1920FRIFEDTZTSUR, FELVNTES, BEIDHIAY, 5150 HE
U EDFEHEZDREICESNTNET,

BICFEAMGICEDE, REEVMEZREEL. HiTL—N\—bilkt
LEUlce INETRLEIC, bSATIVBEE D 7 VBOIARZR) E T,

HARIBO is a gummy candy brand founded in 1920. With the
perfect hardness to be pleasantly chewy, the candy is enjoyed by
children and their families in over 150 countries around the world.
In spring, we revised the size and pricing for the Japanese
market and launched new flavors. We will increase trial
promotions to expand the fan base further.

Yy f—

5 Ritter

EEAHFHOF3aL—b
Chocolate with

a distinctive

square shape

Uy d—ld& BRODAREZMEL. BESNICANT DI
ERLE. TEDUOF3IV—be ASTIVBNNY T —IT.
SRIFBRTU—N—7ZRH. KHPER(CYN. ©5—ERHDB
ZENTEZHEDNN YT —IZRALTVET,

ittes
SPORT

Ritter is a discerning chocolate brand that uses only the
finest select cacao grown on its own g

plantations. The chocolate is available
in a range of flavors with colorful
packaging. Proprietary packages are
easy to open and are resealable.

candy manufacturer marked

also includes

colorings are
Japanese text. e

used.

RBE &
100g—80gIc 230M—178HIc
BB ZE (B3l

The price has been
changed from
¥230to ¥178
(excluding tax).

The size has been
changed from
100 gto 80 g.

NyE=JTL—=7
Happy Grapes

3EOTROKETY—b
An assortment of three different grape flavors

‘ TN—F 4 TEADYHNEDSEY

Fruity with a sweet floral aroma
>z A —H—

FAUTHE - IFVBk
Aripe, sweet and sour tang
N \Walkers

REEZHAE a—bILYR
Shortbread granted a Royal
Warrant of Appointment from
the British Royal Family
1898 EMRIILIK, FHOL VT 100EL FHIEY TS
NTVWBY3— Ty R, F8ENT—&z >3 E> T

ELFTHY, KEBSTEOU v FREKN TV S FVICE
MIFRT,

&/
v

JbwaT
J1—-y—RBHK
Fresh, juicy flavor

Walkers shortbread has been made using
a traditional recipe for over 100 years
since its establishment in 1898. Baked
to a golden color using plenty of fresh
butter, the authentic, rich flavors melt in
the mouth.
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Barilla

£5YPNoA NRETFK

Iltaly’s No. 1 Pasta Brand

140 FDFEL MR 277 No. 172554 (2. HREMDZHERD
SEREDNEZRE. BEANFHOYILYILUTZ
BROEFHO/ SR I EFTVE T, REECTAHHE
WRTILT T DIVAINFER(CEUHF T,

With a 140-year history and the No. 1 global
share, Barilla sources high quality wheat from
contracted growers around the world. The
pasta has a distinctive, smooth texture that is
popular in Japan. Barilla
pasta makes it easy to
achieve an authentic al
dente dish at home.

n [NULy 2
TRIVENTO

URTKARDTZINVEF L TFUR
A brand from Argentina that is
very popular worldwide

MUD T ME1996FRIIGN S, HITH 20FER
T7ZIWEBYFUD MY FPOAFU—CHE UERIR
DITAFU—TT, ERNGESEBEMRR. T ER
DA VEUELTVET, 2013FELURINTIE T—F
FENTVBZILEYTF VTS UREBO>TVET,

TRIVENTO was established in 1996, and
has grown in just over 20 years to become
Argentina’s top winery and a capable wine
producer. The company uses modern
equipment in the winery to create carefully
crafted wine. It has been the best-selling
Argentinian brand in Europe since 2013.

| U VITLMA
DANCING FLAME

FLY—T4 Y OREIEA

- ANVGRATF NG
Hengstenberg

K1Y ERORBERS

Traditional fermented
food from Germany

140 FER EDERRITEDNIZ / DND P R4 VERDOZZHFHIEIC
KRB UVEMHESE, RMOEETIESEZH)E. EJILAP
HO—I30 Mg E [BRDVODFEVDHREFLBVLE] &
RHELTLET,
Hengstenberg continues to manage the
quality of its ingredients rigorously and the
latest production processes by using expertise
cultivated through a tradition spanning over
140 years and by contracted growers in
Germany. The company’s pickles, sauerkraut,
and other products offer the same delicious
flavor as classic hand-made versions.
€J771—-42A

Lilli |
- Segura Viudas

HRESFSEVMF)—TEE
Made in a world-class
winery
FARCBETCETROZE—REI DT EICFHEH L.
—EBEUBHOIEBL. AREERBCETE

R LU EL R, FUSFPLIAUT 4 DN

NlE, BOESCEESNL< LAY MMk

[ EN>TVET,

'i‘
Segura Viudas

CAVA

Meticulously grown grapes are carefully
handpicked, one by one, with only the
juice from the first pressing taken to be
fermented over a longer-than-usual period
with the company’s own cultivated yeast.
The resulting premium-quality cava has an
elegant, silky-smooth flavor.

The highest standard in table wine

2HFNSMILR—[CEHIT BENT ROMEES
TNTVD. FUDLAI TP L —, ZTTEHHEL
TeT ROZEFRL. REREDXU v MEED UIGH'S.

The Leyda Valley in Chile has drawn global attention for its superb
vineyards, which rival those of the Bordeaux region. Using grapes
cultivated in its own vineyards, DANCING FLAME produces a high quality,

BRE CMEDRE LD A VZRELTVET,

ANVRY =T =3V
Cabernet Sauvignon

stably priced wine, leveraging the advantages of a family-run business.

FrU—, AORU—DFEY
ZERFSRUCREHRNZE LD S
Enjoy mature fruity flavors
with aromas of cherries
and strawberries.

V=94 Z3VISY
Sauvignon Blanc

EEETEUHEBROREY
X0V, N—=TDRKHHFH
Vibrant citrus fruit with
distinctive flavors of melon
and herbs

X)va— YvbRx

Merlot Chardonnay
REKHD'ENTAHDH DT ROEAL I —YDLSIRE
—UHRUSNS PHRFREYNOOPICEHS

A rich fruity flavor with
round tannins

A vibrant aroma with hints
of tropical fruit that fills the
senses.
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PRI DS LR
FATOJREMRTUREEL 140,000,000 #
FATARINDREE 58,125,490 %
(B30 988,240 %= 1)
—EBITO®RADE 100%%
®OE B 4,520%
(RIHAZREE 209 &R
FrEERIMINS M
mEESRY 1132494 (0.20%) —— —
SRS 44,699,368 (76.90%)

988,240% (1.70%)
L TRAERS

5,660,200%(9.74%)

BA-ZDft
2,459,666 1 (4.23%)

= NEENF
4,204,767 #(7.23%)

®m Share Data (as of March 31, 2020)

Number of Shares
Authorized share capital 140,000,000 shares
Number of shares issued 58,125,490 shares
(including treasury stock of 988,240 shares)
Share unit 100 shares
Number of Shareholders 4,520
(decreased by 209 people year on year)

Share Distribution by Owner
m Securities companies J—l
113,249 shares (0.20%)
Treasury stock
988,240 shares (1.70%)

Individuals and other
2,459,666 shares (4.23%)

® Foreign companies
4,204,767 shares (7.23%)

Domestic companies
44,699,368 shares
(76.90%)

»—‘— Financial institutions

5,660,200 shares
(9.74%)

KikE Major Shareholders

MEL ﬁﬁ;ﬁl Hj%gti Name l\(l%lhrgtjgngfssh!?erse)s Investrr(l%nt ratio
=EmBEMIa 35,416 60.93 Mitsubishi Corporation 35,416 60.93
BAYRI—- NI MEERTHE A (E5E0) 1,125 1.93 The Master Trust Bank of Japan, Ltd. (Trust Account) 1,125 1.93
BARNS 2T 1 - H—-C SR TS (B0 829 1.42 Japan Trustee Services Bank, Ltd. (Trust Account) 829 1.42
BAKEKRA S 809 1.39 Nippon Suisan Kaisha, Ltd. 809 1.39
BB ZFL1 700 1.20 Nichirei Corporation 700 1.20
TINZFOMKET 686 1.18 Maruha Nichiro Corporation 686 1.18
el S 680 1.16 Kirin Brewery Company, Limited 680 1.16
7> N =B ST 669 1.15 Suntory Liquors Ltd. 669 1.15
NIRBRIN—TAH Rt 603 1.03 HOUSE FOODS GROUP INC. 603 1.03
T—7INI—TA =t 600 1.03 TableMark Co., Ltd. 600 1.03

CE) FHHE. THRBZ B TTRRLUTHBVET . LEDED . BESHRH 988 FHaHWET .

(Note) Figures less than 1,000 shares are rounded down. In addition to the above,
the Company has treasury stock of 988,000 shares.
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Shareholder Memo

Business Year

April 1 of each year to March 31 of the following year
Record Date for Year-end Dividend

March 31 of each year

Record Date for Interim Dividend
September 30 of each year

Ordinary General Meeting of Shareholders
To be held within three months from the day following
the last day of each business year

Shareholder Register Administrator Special-account Managing Institution
Mitsubishi UFJ Trust and Banking Corporation

Contact
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
1-1, Nikko-cho, Fuchu-shi, Tokyo, Japan
TEL: 0120-232-711 (toll-free in Japan only)
(Mailing address)
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
P. O. Box 29, Shin-Tokyo Post Office, Tokyo 137-8081 Japan

Listing Stock Exchange
Tokyo Stock Exchange

Method of Public Notice
Electronic public notice will be made.
The Company’s URL for public notice:
https://www.mitsubishi-shokuhin.com/

(However, if it is impossible to publish public notices electronically because of an
accident or other unavoidable circumstances, the public notices shall be made by
publication in the Nihon Keizai Shimbun.)
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B2 OBE 202043531 885 ® Corporate Data (as of March 31, 2020)
B 5 =EREHistt Corporate Name
Mitsubishi Shokuhin Co., Ltd.
T  # RREIRXNMNGIN-TE1E1S (%) Head Office
. N 1-1, Koishikawa 1-chome, Bunkyo-ku, Tokyo, Japan (*)
B X 10,630,291,250H Common Stock
RREB EE5.0198. BK4303% ¥10,630,291,250
Number of Employees
EXNS BERAONIAR. KEER. BERY (Consolidated) 5,019 (Non-consolidated) 4,303
RFDHFRZELREEABTEL. THIC Main Business Lines
MAREEROZOMY —E X EDS Primarily wholesale of processed foods, frozen and chilled
SEE) % R foods, alcoholic beverages and confectionaries in Japan
! & and overseas, as well as other business activities including
distribution and other services.
EELREEM
Main Offices
&1t (fLigm) ©
Hokkaido Branch (Sapporo) (%) 202058 A EELE L
RREBAHX ETRXICHET BA1EHEEE
EEHNL. JW—EBOEBOMELERD
EEBIC, RRBEESHEZRIRETB2HD
REBEH{BO—IRELT. 202058, K1t
U RIALZ A (LA EXRXNG)ICHEE L E Uiz,
Tohoku Branch (Sendai)
AP X 1 (KBRAFT & hr) (*) The head office was relocated
Kansai Branch (Toyonaka, Osaka) X ® At (EEHBIER) (%) in May 2020.
D) Head Office (Bunkyo-ku, Tokyo) (*)  In order to centralize the head office
\ functions that were dispersed over
hEpE At (BEE) Ota-ku and Koto-ku in Tokyo and
Chubu Branch (Nagoya) improve the efficiency of operations
hmELT A (EEH) while establishing the environment

Chushikoku Branch (Hiroshima)

AN KA (FERIH)

to realize more flexible work styles,
the head office was relocated to
Koishikawa, Bunkyo-ku in May 2020.

Kyushu Branch (Fukuoka)

m RS (MR- -EER)

(202046 A 22 HERTE)
f = WM & ® #£ R F W =
m#H® BEFEHNITHEE i E % 1
B#W®E BEHEHITEE B K £z —
mwm® BEFEHNITHRE W % — ¥
m#H® BEFEHNITHEE W = " &
B e ® BH & T T
B i *® i B
w i ® F B =
B i ® F o
B B % (8 %) Kl £
B = ®# (8 %) B K &
B = ® W 13 B K
5 7= *® B 18 = I
CE) R MEER. FBECR. 5 EBREGHNREE TS ET.
(22)EER ABBK. BEHKRGHNESRCHVET.

®m Board of Directors, Audit & Supervisory Board
Members and Executive Officers (as of June 22, 2020)

Representative Director, President and Chief Executive Officer  Toru Moriyama

Director, Managing Executive Officer Toshiki Furuya
Director, Managing Executive Officer Koichi Enomoto
Director, Managing Executive Officer Kazuaki Yamana
Director, Managing Executive Officer Yasuo Yamamoto
Director Koji Tamura
Director Tamaki Kakizaki
Director Nobuyuki Teshima
Director Masahiro Yoshikawa
Audit & Supervisory Board Member Hiroshi Kizaki

Audit & Supervisory Board Member Takeshi Enomoto
Audit & Supervisory Board Member Seisui Kamigaki
Audit & Supervisory Board Member Yoshio Takahashi

Notes: 1. Tamaki Kakizaki, Nobuyuki Teshima and Masahiro Yoshikawa are Outside Directors.
2. Hiroshi Kizaki and Seisui Kamigaki are Outside Audit & Supervisory Board Members.

YHDBRER—LAR—ITHITEICHNET. More information about Mitsubishi Shokuhin is available on its website at:
https://www.mitsubishi-shokuhin.com/



2 Mitsubishi Shokuhin

Y MIX Q M :D)
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rinting. Naturally.
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