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Aiming to “realize a sustainable society
working to enhance corporate value
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Greetings, my name is Yutaka Kyoya. | was appointed President on April 1.
Working under a new management system, my heart and mind is focused
on steadily developing the businesses of Mitsubishi Shokuhin, and | invite
everyone to lend their support to our endeavors.

WProfile

Apr. 1984 | Joined Mitsubishi Corporation

June 2006 | Managing Director, Agrex Asia Pte Ltd., Singapore

Apr. 2008 | General Manager, Grain Unit, Foods (Commaodity) Division,
Mitsubishi Corporation

Apr. 2012 | General Manager, Global Consumer Business Development
Unit, Mitsubishi Corporation

Apr. 2013 | Division COO, Foods (Commodity) Division, Mitsubishi
Corporation

Apr. 2014 | Senior Vice President, Division COO, Living Essential
Resources Division, Mitsubishi Corporation

Apr. 2016 | Executive Vice President, Group CEO, Living Essentials
Group, Mitsubishi Corporation

June 2016 | Director, Mitsubishi Shokuhin

June 2018 | Resigned from being Director, Mitsubishi Shokuhin

Apr. 2019 | Executive Vice President, Group CEO, Consumer Industry
Group, Mitsubishi Corporation

Apr. 2021 | President and Chief Executive Officer, Mitsubishi Shokuhin
June 2021 | Representative Director, President and Chief Executive
Officer, Mitsubishi Shokuhin (present position)

I Review of “Medium-term Management Plan 2020”

Under the “Medium-term Management Plan 2020” (April 2016 to March 2021),
we promoted the strengthening of our wholesale business function and the
expansion of new businesses while we bolstered digital functions to support
those initiatives and worked to strengthen the management foundation
through instituting work-style reforms, corporate governance systems, etc.
Looking back at our sales performance since the fiscal year ended March
31, 2017, we achieved a certain degree of expansion, except for the final
year as a result of the novel coronavirus disease (COVID-19) pandemic.
Nevertheless, ordinary earnings have been following a downward trend,
with Mitsubishi Shokuhin unable to meet the quantitative target of quickly
realizing an ordinary earnings ratio of 1% amid such factors as intensified
competition following shrinking overall volume-based demand, rising
logistics costs due to labor shortages, and rising system costs.

We also expect that as population declines and societal aging proceeds,
competition will only intensify further. Moreover, the COVID-19 pandemic
has also been catalyst for changes to the environment, such as growing
demand for new value in the food distribution industry, and in response,
we have taken a fresh look at what value we should provide and
formulated a new medium-term management plan.
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through the food business,” Mitsubishi Shokuhin is
through partnership with all its stakeholders.
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I On formulating the “Medium-term Management Plan 2023”

Having operated for ten years since the four-company merger that established
it, Mitsubishi Shokuhin is entering a “Second Stage.” This new medium-term
management plan has set forth a plan for three years. Taking into account
not only the impact of COVID-19 but also the large changes to the business
environment, we decided to use a backcasting approach by establishing a vision
of how we should be and determining the measures necessary to get there.
Looking to the future, taking into account the COVID-19 pandemic, we
identify the following four points as mega trends.

First is “change in population structure.” Population is declining at an
increasing rate, which means a limits to market volume and a need to
respond to labor shortages.

Second is “change in consumer lifestyles and values.” Coupled with the
COVID-19 pandemic, we have seen an unprecedented rise in consumer interest
toward safety and security, health, local community, and global environment.
Third is “acceleration of innovation.” A wave of innovation, mostly centered
on digital technology, is bringing forth change in industrial structures and
making a large impact on society.

The fourth major environmental change is the “shift to regional
decentralization.” With the spread of COVID-19, we saw new risks emerge
regarding centralization of supply chains and markets. There is now a
recognition of the need to decentralize and provide greater autonomy to
local regions and to achieve regional optimization. In the field of energy,
we expect society to make a transition to locally produced/locally
consumed electric power generation centered on renewable energies,
and in the field of logistics, while a transition to decarbonization and
electrification takes place, a process of regional optimization is expected
to take place. In the communities of the regions that enjoy the benefits
of such decentralization, we expect to see not only changes to people’s
lifestyles, but also a shift toward “preventive health services” in line with
the advancement of the aging of society.

These future environmental changes will be dynamic and unlike anything
we have ever experienced. Reflecting on what the role of Mitsubishi
Shokuhin has been up until now, we pride ourselves as being the providers
of food in Japan, i.e. we play a supporting role in ensuring consumers have
food on the table, and we have done so even during the various natural
disasters and the COVID-19 pandemic we are currently experiencing. On
reflection on what we have achieved thus far, we have determined that
our “purpose” is to “contribute to realizing a sustainable society through
the food business” as an unshakable compass even in this tumultuous age.
For details on the “Medium-term Management Plan 2023 (April 2021 to
March 2024) that sets forth our purpose and the vision of what we aim to
accomplish in the medium term, please read the explanations provided in
the following pages.

As we strive to realize a sustainable society, we aim to enhance the corporate
value of Mitsubishi Shokuhin through partnership with all our stakeholders.

We sincerely look forward to your continued support and understanding.
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We have formulated a three-year medium-term management plan ending in the fiscal year ending March 2024.
This section explains the thinking behind the policy and some of the policy’s initiatives.
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In this medium-term management plan (*Medium-term Plan 2023”), we have newly defined our “purpose”
as “contributing to the realization of a sustainable society through the food business,” and what we aim to
accomplish as the “vision” of “evolving into a next-generation food distributor (solving key sustainability issues).”
We are committed to realizing the purpose and the vision through our efforts in the “Medium-term Plan 2023.”
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IN=INR ® Our purpose and responsibility towards all our stakeholders
(FERR) Contributing to the realization of a sustainable society
Purpose through the food business
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Vision What we aim to accomplish by realizing our purpose

Evolve into a next-generation food distributor
(Solving key sustainability issues)
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Medium-term Plan 2023 -1 Specific mapagemen_t _polncnes and strategies for the medium
term to realize the vision
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c ¢ A work environment o /(—/YZ@%IE‘:W‘?TC%%EEE
G o(\)/g:'?\;ange where all employees Management foundation for realizing the purpose
can play an active role
1TENEST o N=NAOXRBRICEII TLHEIDBEINEIL
Corporate Mission What all employees should keep in mind to realize the purpose
= # A ol =EITN—TOREDRKIES
The Three Corporate Principles Fundamental management principles of the Mitsubishi Group
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Mitsubishi Shokuhin has announced its key sustainability issues in its commitment to the SDGs announced in 2019.
In “Medium-term Plan 2023,” we will work to resolve these key sustainability issues by shifting to management with
sustainability at its core and evolving into a next-generation food distributor with more advanced functions.
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Issues to be addressed to realize a sustainable society

BDRE - &id - REMR
Food safety, security, and supply stability

BRT“EURWV REESLDIEHE
Provide healthy and improved food and living

Y TSAFI—2FE0ORERLE  ®Improve overall supply chain quality = B8 U tigiRBRAO TR = Contribute to regional development through food
= RE Lm0zt = Provide stable logistics = RRFDEHAOER = Contribute to extending healthy life expectancy
u KEREDT A T 51 AR = Maintain lifelines in times of disaster

A ) R=Y 3 VL& BHLAEEDRIE = Create new value through innovation

TEDLY - LF - LT DORIE
Correct inefficiency, waste, and inconsistency in food distribution

B FIRIALHEEIC L B%%{L = Improve efficiency by promoting digitalization
= XRESHEICES5FTIL  mImprove efficiency by promoting industry collaboration
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migght%xx%z25E%E A foundation supporting value creation
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Promote environmentally considerate business

= COz ki - RARBEEDHIR
= RIBICER L = SamDER

= Reduce CO:2 emissions and food waste
= Utilize environmentally considerate products

= Creation of an appropriate work environment
= Human resource development = Strengthening of financial base
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P Initiatives to realize the vision

EY 3 VORRBICAS. [HEEE IO ;] & [l TORV M ] ZEH TEWVI T, BHOBHZEER LB S,

INSOMYUHBZED D EEBIC RUBHFOMRZE U CTEHDBBZES(CRIET S ET. BRENE Y A 7))L 2L
L. RO ER R DRBEEFRMEDE LICHEHTENI T,
In order to realize our vision, we will promote “initiatives to improve functions” and “initiatives in local
communities.” We will proceed with these initiatives while leveraging our core competence, and establish a
cycle of recurring growth by further strengthening our core competence through the results of our initiatives, in
order to realize a sustainable society and increase our corporate value.
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Allocation of all management resources to solving key sustainability issues

Haem EA DI &4
Initiatives to improve functions
UF—Jb (/I5e% - SHREZX) - Revitalization of the food industry by improving

X=N— (ECEESE) ADIRME the functions provided to retailers (retailers
HWieOmLEEELCRMERD and food service industry) and manufacturers
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Huisi TOER Y A
Initiatives in local communities
BROEDRATHE>/=% v b7—% - Revitalization of local communities by

175 %;FAL M/ \— FF— building local partnerships using the
2y 7HEICEBMBII 1257 ¢ network and infrastructure developed

&M (including producers) [2)r:3(4 in the food business
DA HOES d
Our core competence

BRRRNTTHE - X—D—EDER TIWIVT7 - TINS5 LE DY BT —8 - EEEIER PRER AR - TSR

Contact with a variety of Nationwide coverage, wide Nationwide logistics Diverse data and Strong human resources and
retailers and manufacturers variety of products networ understanding of consumers financial base

IR PRI BT B EFEE - HEIC KB HFDOHE
Promotion of efficiency improvement through industry collaboration and cooperation in non-competitive areas

l RIER J

Industry collaboration

HiErle kS DEIR - TEMEDME
Realization of a sustainable society and enhancement of corporate value
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In “Medium-term Plan 2023,” we will work to improve the four functions of retailer support, product development,
manufacturer support, and SCM, while also utilizing digital technology, as part of our initiatives to improve our

functions, and we will also work to reform the management foundation that supports these functions.

In addition, in the area of “initiatives in local communities,” we will continue to build diverse partnerships that

contribute to the revitalization of local communities, starting with the food business.

—&—% - DRFHE
Producers/Manufacturers

_ o Y A N o
= Mitsubishi Shokuhin +Partner éﬁpanies
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Initiatives to improve functions

Manufacturer support Retailer support
I —H—DREFERRICLS INGEEEIICHELEREIEDREEE
=BT IMEEDEIE FERICK B - T IfEED R E

Creating new added value Creating new added value through the
by solving manufacturers’ resolution of management issues for
management issues retailers and other business partners

(3)

(o) ESRBISE
Product development

FiEE=_—XICEIL 7=

FUTFIVER - BATIUN

Original products including imported

brands that meet consumer needs

(4) SCM
LETIVS A > OUFHREERL LB - L SCM O

Establishing advanced and highly efficient SCM using a nationwide
logistics network with a wide variety of products

TI2IWVER (DX HitE)
Digital technology utilization (Promotion of DX)
T AIEFERUEEDRL - BEAE
Improving business efficiency and creating demand through the use of digital technology

(5)

BEEBOEE
Management foundation transformation

HERNEE X A 577 /3F > R {54, ABf - BAESERR DIBEE

Building a governance structure, and human-resource and
financial bases to support value creation

(6)
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Initiatives in local communities
Mg/ N— b F =y TOEE
Building partnerships with local communities
MWIHAI 2 =5 1 DEMALICE T 5/N— M F—2 v TOREE
Building partnerships that contribute to the revitalization of local communities

e - >

Retailers and food service industry

DR HHF
Consumers
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In the midst of social changes toward regional decentralization, future initiatives for optimizing local areas and
revitalizing local communities will need to be developed in a way that is compatible with regional characteristics,
with multiple industries working together.
By utilizing our assets based on nationwide coverage and wide variety of products and building diverse
partnerships with food as the starting point, we will work to revitalize local communities.
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Reduce medical costs and build a
support system for the elderly through
D JUREESS - pre-disease and healthy life extension

T
/ mEERA  Eme

| Diverse | | Nationwide !
P -\ partner . ' logistics L
. N ; 8 1T

., “.contacts” ‘ network /
Snsqy o
iWide variety!

________ :\Administrationf

‘of products/ =R
S MBS
___________ Police
A Mitsubishi Shokuhin Lo Fireservice’
{7RIUT BleB15 ! R
{ Nationwide | Pl Social 12750EEE
 coverage / Il infrastructure S ES cr B Pdy L Py
A g Partnership SOOI 4

in the food industr
y Upgrade infrastructure

and make efforts to
counter disasters and
maintain lifelines

V7=
Retailers

Rz /i
N=bF=97
Partnerships with
local communities
starting with food

WigAI 2 =710
3[4
Revitalization of
local communities
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Understand consumers and
create new demand and added
value through big data
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Through the improvement of functions and local community initiatives, we will build a new revenue base to expand
earnings. At the same time, we will work to achieve the quantitative targets of the key sustainability issues.

BEANRRE
Ordinary earnings scale

YRAFFE) 7T+ ERRE
EEBRORERZER
Quantitative targets of the
- key sustainability issues to be
achieved at the same time
Haem L - Hig TORY 4%
B U7 7= AR B AR DI SE

Building a new revenue base

through improvement of functions

169 &M 180%8R
¥16.9 billion ¥18.0 b'”'_?—n/ . and local community initiatives
Bt ol A | 55 ............... B

220 8H ¢
¥22.0 billion .-
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® Formulate goals to realize our vision
of what we aim to accomplish,
taking into account changes in work
styles and the environment, while
making use of the newly established
Sustainability Committee

o Disclose key indicators and
qualitative and quantitative data

2020%FE 2021 5E 2023 FE
Fiscal year ended Fiscal year ending Fiscal year ending
March 31, 2021 March 31, 2022 March 31, 2024

2030%FE
Fiscal year ending
March 31, 2031

P REFERUERBER - %E=ET
P Investment plan and capital policy/shareholder returns
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We will strive to increase corporate value by balancing investment in growth and shareholder returns while
optimizing capital. We aim to achieve ROE of 8% or more by the end of fiscal year ending March 31, 2024, and
will continue to pay a stable dividend of 70 yen or more per share.

[thi2 2023 | IC BT B IREHERUCEFBUER
Investment plan and capital policy in
“Medium-term Plan 2023”

EXRES RRIZE
200&MA~
Business investment and

[hiZ2023 | NEEBE

Quantitative targets for
“Medium-term Plan 2023”

E¥CF
(BEAESRHER <)

800 &M

Operating CF
(Excluding changes in
working capital)

¥80.0 billion

other growth investment
¥20.0 billion or more

B E
400#&H
Investment for maintenance
and replacement
¥4.0.0 billion
HEET
100&M~
Shareholder returns
¥1 0.0 billion or more

FREE
Cash reserves

202146 A BiHRE
353 &M«

June 2021
Treasury stock purchase

¥35.3 billion*
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® Actively invest in growth
areas and digital domains

® Control the balance sheet
with an eye on capital
efficiency, while maintaining
profit growth

® Proactively return profits to
shareholders while prioritizing
investment for growth

2023 FEXR
ROE 8% LI E

ROE of 8% or higher
by March 31, 2024

hEHRER 1 Y EVERYE
70 ML EOREREY

Stable dividend per share of
70 yen or more during the
Medium-term Plan 2023

HBHHEUSICONTIE. BAMEDOE LR UOMHEBETHRO IR TH D E DI, WRSTEISEE FOFMHBCHIT 2 LSHEREEZEREI 2 EZENELTBUET,

*The treasury stock purchase is part of our efforts to improve capital efficiency and return profits to shareholders, as well as to satisfy the Tokyo Stock Exchange’s criteria
for maintaining a listing on a new market.

.
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2020& 2021# 2022#%
3R% 378 378
Fiscal year ended Fiscal year ended Fiscal year ending
March 31,2020  March 31,2021  March 31, 2022

2021 FEE LW [INGEBHICRI T 25t B M | &%
WAL THY, 2022F3AHF LB IR YZERET
HELBALLROLBEELTHYET,

* The “Accounting Standard for Revenue
Recognition” and its guidance have been
adopted in the fiscal year ending March 31,
2022, and the net sales for the fiscal year
ending March 31, 2022 are the amounts after
the application of the said standard.

meens | Y e
'Séﬁ’.i?.?g’Z ¥169 billion

(10f8M / Billions of yen)

185 18.0 -

(F8/ Fo.recast)

2020& 2021# 2022#
388 388 388

Fiscal year ended Fiscal year ended Fiscal year ending
March 31,2020  March 31,2021  March 31,2022

HEARBI VAT
*Rounded down to the nearest ¥100 million

M-I XN RITE LS L

Net sales composition

by segment
Z0fth
Other
Epms ¥20.3 billion _
Confectionaries NIRREHE
business Erogessed foods
usiness
¥ . billi
309.30i | ¥805.7 bittion
PiteE=d KEBREE
Alcoholic beverages Frozen and chilled
business foods business
¥485.8 billion ¥956.3 villion

BEuBEIIRETS

Wit W A 2 1101.’§H
Profit attributable to

.owners of parent ¥1 1.0 billion

(10/2M / Billions of yen) 11.7

12.0
”””””””””””” (F48 / Forecast)

11.0

2020& 2021# 2022#
388 388 388

Fiscal year ended Fiscal year ended Fiscal year ending
March 31,2020  March 31,2021  March 31,2022

mgmnzs | 5 61:%1%
Overating 15 Ovition

(10 / Billions of yen)
70 / 16.7

2020& 2021# 2022#%
3R# 3R 3R
Fiscal year ended Fiscal year ended Fiscal year ending
March 31,2020 March 31,2021  March 31,2022

WL ELE

s

M Dividend per share ¥5 O

W iR / Interim
(F/ Yen)

2020% 2021# 2022#
3A8# 388 3B/
Fiscal year ended Fiscal year ended Fiscal year ending
March 31,2020  March 31,2021 March 31, 2022

HERBOHET—2ICOZEL TR . EERAF—LN—ITIEBEEL,
For detailed financial information, refer to the Mitsubishi Shokuhin website at:

https://www.mitsubishi-shokuhin.com/




Stock Information s=m=

m R DIKR 202123831 88%)

®m Share Data (as of March 31, 2021)

PRI DS LR Number of Shares
FEATOIRERRTURSEN 140,000,000 # Authorized share capital 140,000,000 shares
FATARINDREE 58,125,490 #% Number of shares issued 58,125,490 shares
(B30 988,361 #= 1) (including treasury stock of 988,361 shares)
—EBITO®RADE 100k Share unit 100 shares
® E # 4,410% Number of Shareholders 4,410
(RTHEAREE 110 0R) (decreased by 110 people year on year)
E=E=pillk e S0 K] Share Distribution by Owner
N e N L e N
988,361 #(1.70%) ' Treasury stock . ' (76.45%)
988,361 shares (1.70%)
EA-ZDft = ERMEES Individuals and other = Financial institutions
2,419,104 (4.16%) 5.681.900#(9.78%) 2.419.104 shares (4.16%) ?9.6%%9)00 shares
= NEENF = Foreign companies
4,407,250 (7.58%) 4,407,250 shares (7.58%)
KikE Major Shareholders
x4 ﬁﬁ%ﬂ Hd%/f)ljz Name l\(l#lgtu)sarngfsshh;ergs Investn;jz)nt ratio
=EREMASH 35,416 60.93 Mitsubishi Corporation 35,416 60.93
BAYR9— M5 MEERITHE R (IBFED) 1,491 2.56 The Master Trust Bank of Japan, Ltd. (Trust Account) 1,491 2.56
NORTHERN TRUST CO. (AVFC) SUB A/C USL NON-TREATY 881 1.51 NORTHERN TRUST CO. (AVFC) SUB A/C USL NON-TREATY 881 1.51
MXEHEARHR N 8R1T (1E5E0) 845 1.45 Custody Bank of Japan, Ltd. (Trust Account) 845 1.45
BAKERT S 809 1.39 Nippon Suisan Kaisha, Ltd. 809 1.39
M ZFLA 700 1.20 Nichirei Corporation 700 1.20
TIUNZFOHK R 686 1.18 Maruha Nichiro Corporation 686 1.18
[l ity S 680 1.16 Kirin Brewery Company, Limited 680 1.16
2 M) —BEMR R 669 1.15 Suntory Liquors Ltd. 669 1.15
INIZABRIN—THiH At 611 1.05 HOUSE FOODS GROUP INC. 611 1.05

CE) HHHE. FHRREZIVIETTRRUTBVET . LEDEHD . BeHHN 988 FibHET .

(Note) Figures less than 1,000 shares are rounded down. In addition to the above,
Mitsubishi Shokuhin has treasury stock of 988,000 shares.

®EXE

¥ % F E: EF4518r5BF38318FT
IRRASHRIE | 37315

A S E =

3HNBLAICEE
ﬁﬂlJI:I&% ?@%Eﬁ% 1 =2 UFJEEERITHIRT
b

. =& UFJ E5EIRITHM N1t SES1TER
ERREBFTREMET 1-1
8855 0120-232-711 (GEsERRE)
ERIRIT N
T 137-8081 $ERREEBILEREE 295
=Z UFJESEIRITH &1t SERITED
L 1B EE FHFBUS| PR SREREEESEGS PR
R & DO 7 EIBFRECEITD
RNEEFHURL
https://www.mitsubishi-shokuhin.com/
(72720, BFREICLB I ENTERNEHL
ZOADPE EEBHRNWBHAEC EEEE. BHA
EEHEICASWZLETD,)

E R ® X 5 BRFEARBOZEENS
%

Shareholder Memo

Business Year
April 1 of each year to March 31 of the following year

Record Date for Year-end Dividend
March 31 of each year

Record Date for Interim Dividend
September 30 of each year

Ordinary General Meeting of Shareholders
To be held within three months from the day following
the last day of each business year

Shareholder Register Administrator
Special-account Managing Institution
Mitsubishi UFJ Trust and Banking Corporation

Contact
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
1-1, Nikko-cho, Fuchu-shi, Tokyo, Japan
(Mailing address)
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
P. O. Box 29, Shin-Tokyo Post Office, Tokyo 137-8081 Japan

Listing Stock Exchange
Tokyo Stock Exchange

Method of Public Notice
Electronic public notice will be made.
Mitsubishi Shokuhin’s URL for public notice:
https://www.mitsubishi-shokuhin.com/
(However, if it is impossible to publish public notices electronically because of an

accident or other unavoidable circumstances, the public notices shall be made by
publication in the Nihon Keizai Shimbun.)



Corporate Data suns

B EHOBE co21£3531 885 m Corporate Data (s of March 31, 2021)
B 5 =EZREHIistt Corporate Name
Mitsubishi Shokuhin Co., Ltd.
. 1-1, Koishikawa 1-chome, Bunkyo-ku, Tokyo, Japan (*)
BEAX & 10,630,291,250H Common Stock
REEM  EE4998B. B54,266% ¥10,630,291,250
Number of Employees
EENES EANONIESR. EEaR. BEERY (Consolidated) 4,998 (Non-consolidated) 4,266
EFOHFTZELGBERNSTE L. T5IC Main Business Lines
YRELROZOMY —ERENEE Primarily wholesale of processed foods, frozen and
ST % 2 chilled foods, alcoholic beverages and confectionaries in
! Japan and overseas, as well as other business activities
including distribution and other services.
FEREXRM
Main Offices
emEXt (HLigmh) ©
Hokkaido Branch (Sapporo)
D RALZ A (LA
Tohoku Branch (Sendai)
BEFE S #t (KBRAFE )
Kansai Branch (Toyonaka, Osaka) \ ® ANit (EEHTER) (%)
0 \ Head Office (Bunkyo-ku, Tokyo) (*)
A= 4t (R © FERZ# (BEE)
Kyushu Branch (Fukuoka) Chubu Branch (Nagoya)
REEXZ (L&)
Chushikoku Branch (Hiroshima)
(3%) H#t(E. 2020F 5 A7 BN TAH ZRREBAHR H SRR RX(ICEER L F UL,
(*)Our head office was relocated from Ota-ku, Tokyo to Bunkyo-ku, Tokyo on May 7, 2020.
m &R (MR -EER) m Board of Directors, Audit & Supervisory Board
(202146 B 28 A7) Members and Executive Officers (s of June 28, 2021)
£ == W @®& ® =B @ Representative Director Yutaka Kyoya
B i % B K =z — Director Koichi Enomoto
B} i % % - Director Kazuaki Yamana
1} # 1% w =x = & Director Yasuo Yamamoto
H b = H =z + Director Koji Tamura
B i = moB B Director Wataru Kato
B i % fo I R Director Tamaki Kakizaki
B i ® F IB = Director Nobuyuki Teshima
B} i ® = b Director Masahiro Yoshikawa
BB’ ©2(EH) A g & Audit & Supervisory Board Member Hiroshi Kizaki
BB @ (=5 W = 5 Audit & Supervisory Board Member Koki Yamakawa
B2 = ® w18 B K Audit & Supervisory Board Member Seisui Kamigaki
B 5 © = 1B = % Audit & Supervisory Board Member Yoshio Takahashi
CE1) IR MIEERE. FIRECK. S/IIHEREHARMBR THIET. Notes: 1. Tamaki Kakizaki, Nobuyuki Teshima and Masahiro Yoshikawa are Outside Directors.
(E2)BEER AEHEK. MEEKKEHAEERTHIET, 2. Hiroshi Kizaki and Seisui Kamigaki are Outside Audit & Supervisory Board Members.
L OIBRIFHR— LAR— I THBICANET, [
More information about Mitsubishi Shokuhin is available on its website at: "ﬁ
https://www.mitsubishi-shokuhin.com/ (=
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