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We will achieve further
growth and expand
earnings by upgrading our
functions, and providing
high value-added services

() How was Mitsubishi Shokuhin’s performance in the fiscal year
= ended March 31, 20227

In the fiscal year ended March 31, 2022, due in part to the

intermittent declaration of states of emergency and implementation
of semi-emergency measures to prevent the spread of COVID-19, we
experienced repeated downturns and then rallies in economic activity. Under
these circumstances, although we did see the beginnings of a recovery trend
in some areas, mainly in sales to the convenience store category, a decline
in reaction to strong demand in the previous fiscal year for food consumed
at home, our exit from non-profitable business, and other factors resulted in
net sales of ¥1,955,601 million. In terms of profit, we implemented various
measures to reduce logistics costs, such as initiatives taken in partnership
with retailers to reduce the number of deliveries and improve loading
efficiency, and enhanced productivity through the use of digital technology.
As a result, operating earnings increased 21.9% year on year to ¥19,036
million, while ordinary earnings were ¥20,371 million (up 20.5%), and profit
attributable to owners of parent was ¥13,949 million (up 25.9%), all of
which were record highs.
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* The “Accounting Standard for Revenue Recognition” (ASBJ Statement No. 29, March 31, 2020) and its guidance have been adopted in the fiscal year ended March 31, 2022, and the figure shown for net
sales for the fiscal year ended March 31, 2022 is the figure after the application of the said standard, etc.
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What is the status of initiatives under “Medium-term Management

Plan 2023 (Medium-term Plan 2023)”?

In order to become “a company that continues to support a sustainable

food supply chain,” which is the vision that we are working to achieve
in the Medium-term Plan 2023, Mitsubishi Shokuhin conducted a significant
reorganization in April 2022. In addition to reorganizing from a structure
based on food category to an area management structure which consists of
Eastern Japan Trade, Western Japan Trade, and National Trade to establish a
customer-centered management cycle, we have established a new office in
charge of Products to oversee all food product categories, and strengthened
our product development functions. We also set up a new office in charge of
Next Generation Business, aiming to accelerate improvements in productivity
and the creation of value for customers through DX.
Next | will give a few examples of initiatives we have taken to strengthen
our functions under the Medium-term Plan 2023. First, as a measure to
strengthen the retailer support and manufacturer support functions, we have
been promoting efforts to improve efficiency through DX. Specifically, as
well as improving the efficiency of internal operations through the utilization
of Al and RPA* and automating orders from distribution centers using Al-
based demand forecasting, we are seeking to cooperate with other food
product wholesalers to build a common data platform to bring together
non-competitive areas for the entire food distribution industry with the aim
of streamlining these areas and reducing losses. We are also working to
propose and create new value for customers by utilizing our own distribution
data that we have accumulated over time, as well as external data.
With regard to original product development, the “Karada Shift” series
has recorded increased sales, helped by the tailwind of increased health
consciousness during the COVID-19 pandemic. We continue to build brands
tailored to customer needs, and in particular to promote the development
of products with a greater emphasis on sustainability, such as those with
packaging that has been changed to more environmentally friendly materials,
or that lead to reduced food waste.
Furthermore, at the end of 2021 we drew up our Sustainability Policy. We also
updated key sustainability issues and 2030 targets, and set out our approach
to achieving carbon neutrality by 2050. Going forward, we aim to become the
leader in sustainability initiatives among companies that handle food products,
thus helping to resolve social issues and achieve a sustainable society.
We sincerely look forward to your continued support and understanding.
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* Robotic Process Automation:
The automation of business processes using robots
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For detailed financial information, refer to
the Mitsubishi Shokuhin website at:

FY2020  FY2021 (Currentterm)  FY2022

March 31,2023
https://www.mitsubishi-shokuhin.com/
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Initiatives for a sustainable future
Drawing up the Sustainability Policy and updating
key sustainability issues and 2030 targets

> HAFFEYT1FEH
P> Sustainability Policy
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In order to practice sustainability management that emphasizes resolving social issues and fulfilling social responsibility,
on December 23, 2021, we drew up our Sustainability Policy that is guided by the “Three Corporate Principles” that are
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the philosophy of Mitsubishi Shokuhin.
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The Mitsubishi Shokuhin Group seeks to achieve the realization of a sustainable society through the food business as follows:
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ZERRIN—TIHEEILETODALDANEZEMCLTVEET,
By resolving social issues, including the conservation of

the global environment, and contributing to the realization

of a sustainable society, the Mitsubishi Shokuhin Group

will enrich the lives of all its stakeholders.
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We respect human rights, diverse values,
and individuality.
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We consider our employees to be our greatest asset,

and by establishing a healthy, safe, and comfortable
working environment for them and respecting different
working styles, we encourage skills development for each
individual and enhance both professional and private lives.

ERIIL—IPREY 5ESEETFIDHEEDIC,
AETERALREERAZITVOET,

As well as complying with international rules and
respecting related laws and regulations, we practice
fair and transparent corporate governance.

(5)
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EEERZEF BYICHRLET.

We engage in active dialogue with stakeholders,
and disclose corporate information in a timely and
appropriate manner.

EEDEBEBDRDTATIAVEESIERELT.
BORE R - REM/ERE R ICHIF T 5720,
HEPREZER LY TS FI—EBELET.

As a company that shares responsibility for the food
lifeline that is the foundation of everyday life, we build
socially and environmentally aware supply chains to
enable us to maintain safe, secure, and stable supply
of food at all times.

HAPHAZEHIBOEIBRRNILEZEEIEZRBLUT.
ETOADPREICESEZIREDSVICEMLET,
By nurturing rich food cultures both in Japan and
around the world, we help create environments in
which people everywhere can live healthily.

HEOFE Z—ADOEALICHE Uiz,
HEEIEB M L TOEET,

We will continue to perform social contribution
activities that address changes in the needs of
society and in the issues that it faces.
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To enable sustainability management that is rooted in the concept of contributing to the realization of a
sustainable society through the food business, as described in the Medium-term Management Plan 2023,
we drew up the Sustainability Policy for the Mitsubishi Shokuhin Group*, and updated key sustainability
issues and 2030 targets to reflect recent changes in the social environment.

* Mitsubishi Shokuhin and all its subsidiaries

> HRATFFEY T+ ERRELE 2030FEB1F
P> Key sustainability issues and 2030 targets
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In March 2022, we updated and published our key sustainability issues and 2030 targets.
This contains a statement on achieving carbon neutrality by 2050, and raises the target for reducing CO, emissions. We
have revised the target for reductions in CO, emissions compared to FY2016 from 25% to 60%.
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Key sustainability issues 2030 targets
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Reduce CO, emissions* by 60% compared to FY2016 to achieve
carbon neutrality by 2050

BREEE% 2010 FEMLL 0% LET
Reduce food waste by 50% compared to FY2016
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Promote plastic recycling and use environmentally friendly products
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Environment
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Build a strong and sustainable supply chain
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Community and living
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HIFREORREMIEERICE T SEM T EADRIL TR ZITOET,
Create/expand products and services that contribute to the local

Partnership community and help solve local issues
: 2 <
R Innovation
Health RERREOBRAEBRICET DEM T EADRIL MEFREITVET,

Create/expand products and services that solve health issues and
contribute to good health
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Foundation for value creation
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Foster an organization culture that respects individuality and
encourages employees to make the most of their abilities and aptitudes
to play an active role in a healthy manner, while improving engagement

¥ Scopel (BFXEEDLICKDREIRAADEREG) KU Scope2 (it H SMHESNER. - AJOEMICHSHEEI L) (CXHHHE

* Emissions from Scope 1 (direct greenhouse gas emissions by the business itself) and Scope 2 (indirect emissions from the use of electricity, heat, and
steam supplied by other companies)
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P Preparing to hit 2030 targets. Example initiatives
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(1) Switch to environmentally (2) Pilot introduction of environmentally
friendly power contracts friendly vehicles
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For all electricity in the nine areas
nationwide for which electricity At the consolidated subsidiary Carytech Corporation, a
company contracts are in the distribution operator, two non-fossil fuel vehicles equipped
name of Mitsubishi with electric motors and
Shokuhin, for FY2022

contracts we have

lithium-ion batteries have

been introduced on a — p— ECANTER

<

switched to pilot basis. These

environmentally friendly Bhmm = KHRE achieve zero CO,

electricity with a CO, emissions while

L CO: HEHHIRZ (2022 FERIAH) : #130,000t .

emission factor of zero. Reduction in CO, emissions (forecast for FY2022): running. FETOIEERERE © 100km (TILFEE)
approx. 30,000 tons i Range: 100km (on full charge)
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[Recipients of donations] [Flow of recycling]
(3) Donation and recycling of emergency food stores o SN
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m Food waste % Livestock farm
than three months left to their expiry date to «
elementary schools, orphanages, homes for & T18,000R5%Z%H. 14,00085ZUY (7L %5 - BBA

So far we have donated the equivalent of 18,000 meals Sales and purchases
and recycled the equivalent of 14,000 meals

We donate emergency food stores with more

elderly people requiring special care, and other
such facilities that wish to receive the food.

Those that are not suitable for donation are recycled to feed livestock, thus contributing to reduced food waste.
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Community and living
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Visualizing operations within distribution warehouses
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Simply by showing the tablet

a QR code, information on
“who,” “what,” and “how

many minutes” is recorded
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We are promoting distribution DX as part of our efforts to build strong supply chains to support everyday life. By introducing an app
to visualize operations within distribution warehouses, we are digitalizing and managing productivity and income and expenditures

easily, efficiently, and accurately.
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| Initiatives for a sustainable future

Drawing up the Sustainability Policy and updating key sustainability issues and 2030 targets
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Participation in the RED CUP CAMPAIGN
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With the aim of eliminating poverty and hunger, we provide support for the World Food Programme for school feeding. We donate a

portion of sales of eligible products to deliver food and bring smiles to children’s faces around the world.

X R & Eligible products

KAMU KAMU LEMON

e HBHELEY30g

eSS - Fw hEEG (10SKU) @ All “LaLa Kit” products (10 SKU) L&Y

eNBIEY T hEERE (585KU) ® All “Karada Shift” products (58 SKU), < -
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Foundation for value creation
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Moving towards health and
productivity management

RBBORREFADHELZR . RBEDNIBHER > T
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We consider the health of our officers and employees to
be our greatest asset, and on health grounds we support
the creation of a culture that allows them to participate
in the workplace with passion, and also leads to an
increase in the vitality and energy of the organization.
HEHRREICHE>TD, IENRBE. COMEERSTEIHERS
N3] EVSRE
*A person’s belief that, even when in a difficult situation, they will

be able to get through it, and overcome it with the help of those
around them

EBREESS

Health and Productivity Management Declaration

[BA%< - UL s TRELL. ZLUTHIAEIC]
“Cheerful, positive, vigorous, and proactive”
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As well as aiming for the definition of health as advocated by the World Health
Organization, we have created additional definitions for being able to act
independently and for being able to control both private and professional lives,
as elements that can be felt to be part of good health.

If we achieve improvements in physical health, mental health, social health,
independent action, and control of both private and professional lives, this will
naturally lead to enhanced self-efficacy®, which we believe will enable us to
achieve the goals of the Health and Productivity Management Declaration.

REEEERIEAN2022DEE
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Recognized as Health and Productivity Management Organization for 2022 ,,%,

BREFEFRE CAXRRESBHSHRTRHRET S [REREBRRIEAN 2022 (KREEARFD) | ICRE
EhEL, 2020 FEDHRELY . SEEHRTOREETT .
Mitsubishi Shokuhin was recognized as a Health and Productivity Management Organization for 2022 (Large enterprise

category), a joint recognition program of the Ministry of Economy, Trade and Industry and the Nippon Kenko Kaigi. Since it
was first recognized in 2020, Mitsubishi Shokuhin has received recognition for three consecutive years.

2022

REREERIAA

Health and preductivity

e A
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Introducing new spring/summer original brand products

SATRILIDELICKY . TO—RAVT—ROFENMBRLTVET,
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Due to lifestyle changes, demand for frozen foods is rising.
Our frozen and chilled original brands are also evolving daily, and have been well received by customers.

<7 +¥v b LalLaKit

AEBDPTEY M KEIAICHBMZRET
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vk New frozen dish set launched in March 2022
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[FREFZVEROEE ]
“For me” for single people
“Beef bibimbap garnished with
vegetables”
GFREZVIVIWME, EVVEILZERY MU
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EUZEDUL >N LIEERIF T CTREEMD K BED K S ICHRDT A X(CHTRDYF U

An authentic bibimbap kit with beef, carrots, Japanese mustard spinach, bean sprouts and sauce. With a robust flavor
characterized by the spiciness of gochujang, we also paid close attention to the optimal size for the beef so that the rice
and other ingredients mix well together.
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[7OBBBITFEMEE»DEE/—A ]
“For share” for two-person households
“Deep-fried horse mackerel with
pumpkin in black vinegar sauce”

L& INDEZNEDS UITETAART VEREAY v &
gEE. NESe. NTUD, FREE—HICRHTHLETS
AZa— TTANNVTERF UL RV VBRICA U I F)U
DEEEY — AN KL< EHET ., 7 IO BICTHEMFITHEENLTHDDT, [FTUSIHEE] EWSEET
EREEHELTCVSAICHBTIHULIEVERTT.

Pieces of horse mackerel coated in flour and steeped in a Japanese-style ginger marinade are fried until crisp, then
finished by sautéing with pumpkin, paprika and onions. The deep-fried horse mackerel, still aromatic from the frying
pan, is then dressed with our original black vinegar sauce. Because the pieces of horse mackerel have already been
flavored before being coated with flour, we recommend this product to those who avoid fish dishes because they find

the preparation burdensome.
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& “me time”

Mitsubishi Shokuhin wins Silver prize
at the Frozen Awards 2022
MEENILIBEE %,

2R SERRAILFE—2 NA—1008H, hEMEDH 2 70— T—ADT ST
UL ERDD [TO—RY P D—R2022] T, LD [& “me time”]
e A — VP CIREESE LE U,
the mascarpone cream REBGE. REEMBEOEBR UHBIE ZER U BT«
=R BEBRIU—=LICHEBEEN D) EFED YU v FRREDVLH
BT,
SET & me time”] (&, 2FFEFOAB LR F Ulc, Ht(3.
IHICERBEREBROREREICHIFTT. HUEH+ZRIELTVEFT,

At Frozen Awards 2022, which is a competition in which the winners are determined by 100 buyers, based on the appeal and
value of frozen foods, Mitsubishi Shokuhin won the Silver prize in the sweets category for its ‘& “me time™.

The winning product was a “Coffee Tiramisu” using coffee beans roasted by SARUTAHIKO COFFEE Inc. What makes it
special is the thick cream and the rich taste and gentle fragrance of the coffee beans.

This is the second consecutive year that ‘& “me time” has won a prize. Mitsubishi Shokuhin will strengthen its
initiatives for developing even higher quality products going forward.

{8 AIRERMITEHAS & Xt
Information meeting held for individual investors

AE3R16BIC. BAKRERGTHBEZRNR. HTTEDORECEFROBGEICHE. ZH0AT TU—FIE LS. [HPH
RESTE 2023] DMK, SBOBRBEZHERULE UL

On March 16, 2022, we held an information meeting for
individual investors. After an explanation of the functions of the

wholesale industry and industry trends, we provided a summary
of Mitsubishi Shokuhin net

B’I3.
sales by category, gave an ETETAEERLITEDBNESS,
overview of Medium-term

100 %A REDLEL,

RHPMETIRRIR. E2EA M VM EHLHAINTVS,
Management Plan 2023,
and announced various

measures for the future.

READ : 202239168

SRR DRIR(E. BB CHEE

The information meeting was also livestreamed.
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=SSR 301 ,682%(0.69%)*‘ 17 B A
fELA-ZDfth 29,328,584 #(67.37%)
(BESHRED)
2,460,199#%(5.65%)
= SIS ‘—‘—- SR
5,986,635#(13.75%) 5,460,100%k (12.54%)

(F) MBA - ZDOfh] (CFECHR 347 e SATBUET .

m Share Data (as of March 31, 2022)

Number of Shares

Authorized share capital 140,000,000 shares
Number of shares issued 43,537,200 shares
(including treasury stock of 347 shares)

Share unit 100 shares
Number of Shareholders 4,572

(increased by 162 people year on year)

Share Distribution by Owner

® Securities companies

301,682 shares (0.69%) J—l g — " Domestic companies

29,328,584 shares
(67.37%)

‘—\— ® Financial institutions

5,460,100 shares
(12.54%)

Individuals and other
(including treasury stock)
2,460,199 shares (5.65%)

= Foreign companies
5,986,635 shares(13.75%)

(Note) “Individuals and other” includes 347 shares of treasury stock.

KEE Major Shareholders

— s et s s
—EEEMUST 21,816 50.11 Mitsubishi Corporation 21,816 50.11
BAYZ9—- I A MESERITHT R (§5ED) 2,725 6.25 The Master Trust Bank of Japan, Ltd. (Trust Account) 2,725 6.25
NORTHERN TRUST CO. (AVFC) SUB A/C USL NON-TREATY 1,147 2.63 NORTHERN TRUST CO. (AVFC) SUB A/C USL NON-TREATY 1,147 2.63
HRASHEARNZ N1 8RBT (1B5E0) 1,092 2.51 Custody Bank of Japan, Ltd. (Trust Account) 1,092 2.51
BAKEMT ST 809 1.85 Nippon Suisan Kaisha, Ltd. 809 1.85
MRt =FL1 700 1.60 Nichirei Corporation 700 1.60
TINZFOMKET 686 1.57 Maruha Nichiro Corporation 686 1.57
72 N =B ST 669 1.53 Suntory Liquors Limited 669 1.53
NIZABRIIN—TER K4t 611 1.40 HOUSE FOODS GROUP INC. 611 1.40
T —T%REHt 600 1.37 TableMark Co., Ltd. 600 1.37

(F) FHREE. THRRBEVVBTTRRLTBVETS .

(Note) Figures less than 1,000 shares are rounded down.

“EXE

B ¥ £ E:GF4A1805BE3HE3185T
BRRSSBRAE . 5e3m 31

EPFeﬁEEé’@%“iﬁE’fﬁk% 1 BF9R30H

PEEFERHOEENS
37 RLAICHRfE

= B
BEBBBRL . —Ur) Ermmntatt

B & & & =ZUFJEFERTHIISH SEZSLTED
R%BH‘EPFEEI:?HHEN 1
855 0120-232-711 (@sdeiEs)
xS
T 137-8081 #TRRE(EEINEHEFE 295
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Shareholder Memo

Business Year
April 1 of each year to March 31 of the following year

Record Date for Year-end Dividend
March 31 of each year

Record Date for Interim Dividend
September 30 of each year

Ordinary General Meeting of Shareholders
To be held within three months from the day following the last
day of each business year

Shareholder Register Administrator
Special-account Managing Institution
Mitsubishi UFJ Trust and Banking Corporation

Contact
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
1-1, Nikko-cho, Fuchu-shi, Tokyo, Japan
(Mailing address)
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
P. O. Box 29, Shin-Tokyo Post Office, Tokyo 137-8081 Japan

Listing Stock Exchange
Tokyo Stock Exchange

Method of Public Notice
Electronic public notice will be made.
Mitsubishi Shokuhin's URL for public notice:
https://www.mitsubishi-shokuhin.com/

(However, if it is impossible to publish public notices electronically because of an accident
or other unavoidable circumstances, the public notices shall be made by publication in the
Nihon Keizai Shimbun.)



Corporate Data suns

[ | %’*i (1)) m; (2022 %3 A 31 HI#E) [ | Corporate Data (as of March 31, 2022)
w5 =—ERmMiatt Corporate Name
Mitsubishi Shokuhin Co., Ltd.
F: # ERIBXEXNE/II-TE1&E1S Head Office
N 1-1, Koishikawa 1-chome, Bunkyo-ku, Tokyo, Japan
BEAX & 10,630,291,250H
Common Stock
REEM  BI54,0448. BIK4,167% ¥10,630,291,250
Number of Employees
EXNS BERAONIAR. KEER. BERY (Consolidated) 4,944 (Non-consolidated) 4,167
BEFDHFZEEFGBEANATE L. &5(C Main Business Lines
YMAREEROZOMY —EXEDSEL Mainly wholesale of processed foods, frozen and chilled
s foods, alcoholic beverages and confectionaries in Japan
JEENZ BB . A .
and overseas, as well as other business activities, including
distribution and other services.
EFEREEM
Main Offices
bimE#t (fLiRH) ©
Hokkaido Branch (Sapporo)
) AL E A (La)
Tohoku Branch (Sendai)
BIPE X 4 (KBRAT & hTh)
Kansai Branch (Toyonaka, Osaka)\ ® Kt (EEBTER)
%) 1\ Head Office (Bunkyo-ku, Tokyo)
ANAL GER) o R (B )
Kyushu Branch (Fukuoka) Chubu Branch (Nagoya)
R EX (e
Chushikoku Branch (Hiroshima)
mRE(MER-EEE) m Board of Directors, Audit & Supervisory Board
(2022 6 A 27 B%) Members and Executive Officers (s of une 27, 2022)
t =®= W #& 1®& =B FN Representative Director Yutaka Kyoya
B i % g x £F — Director Koichi Enomoto
B # = B & = + Director Koji Tamura
B i % M H & = Director Hirohide Hosoda
B i % N x&x F % Director Hiroshi Kawamoto
EY i ® i & B Director Wataru Kato
i} i = WIS B Director Tamaki Kakizaki
B i ® FIE E X Director Nobuyuki Teshima
B} i % R Director Masahiro Yoshikawa
BE B B(EE) W = s Audit & Supervisory Board Member Koki Yamakawa
BB @(=E) o+ ®m OB Audit & Supervisory Board Member Eiji Unakami
B =" % M B F K Audit & Supervisory Board Member Seisui Kamigaki
B 5 © = B T % Audit & Supervisory Board Member Yoshio Takahashi
CE1) IR MIEERE. FIRECK. S/IHBREHARMBR THIET. Notes: 1. Tamaki Kakizaki, Nobuyuki Teshima and Masahiro Yoshikawa are Outside Directors.
(F2)E&E%R BLEEBE. BEBKKEHANEERTHIET. 2. Eiji Unakami and Seisui Kamigaki are Outside Audit & Supervisory Board Members.

BHDBEREKR—LAR=—IJTEITBCBNET,
More information about Mitsubishi Shokuhin is available on its website at:
https://www.mitsubishi-shokuhin.com/
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