2 Mitsubishi Shokuhin

Fiscal Year 2022 Report  April 1, 2022 to March 31, 2023

Stock code: 7451




BE - REROEERAN

TOD Mes SALE€  To Our Shareholders and Investors

[PEREEERTE 2023 ] Tl 7=
EEBFRZ 1 E/ifELTEKL.
IEWICHFRRGREEBYELE

We achieved the quantitative
targets set forth in the
Medium-term Management
Plan 2023 one year ahead

of schedule, leading to very
strong financial results
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Representative Director, President
and Chief Executive Officer

Yutaka Kyoya

Q. 2022 FEDNEBISDOVTHATLEZL, O. How was Mitsubishi Shokuhin’s performance in the fiscal year
~ ended March 31, 2023?
A, 20225EE. WFESEREMIEDME LT, TR A Inthe fiscal year ended March 31, 2023, despite changes in the
F—MED_EFEDHNBRIROZILDHIE LI * external environment, notably intermittent food price hikes and
h. ZNSORBZ(EICHREISHIE LI EBEHY. [hig energy price increases, we were able to appropriately respond to these
2023] TEBIF-REFZ 220 @M - ROE8% %= 1 &#1EIL changes and achieve ordinary earnings of ¥22 billion and ROE of 8% one
TERTDIENTE FEICHFRPRELBRIFT U year ahead of schedule as stated in Medium-term Plan 2023, resulting in
LS. TERROBENICLDNRDLOHECHL. FEF very strong financial performance. Net sales totaled ¥1,996,780 million
FREG IWMER LI SIS &Y, 1389,967 80 EHM (Al (up 2.1% year on year), primarily due to a recovery in business transactions
FRIFALL 2.19%1810) SaWF U, AREICOEFUL T, as the flow of people picked up with the easing of activity restrictions.
REEHERLIC R DAEEDLE PEEAMG |DERICH In terms of profit, an improvement in profit margins due to enhanced
A, FRUHZHFHEGUICCEHICK, BEMNME234 profitability management, a recovery in business transactions, and the
33850 BIFRMLE 23.1%E00). FENEIF 2511 new consolidation of a subsidiary led to operating earnings of ¥23,433
9B LM (FIFREHEALL 23.7 %1E00) . MK EICIRET million (up 23.1%), ordinary earnings of ¥25,199 million (up 23.7%), and
2L HBER S 17112 26 B A (BIEREIHALE 22.8%1E10) profit attributable to owners of parent of ¥17,126 million (up 22.8%), we
RN, 2FER CREREMEEN I HEERIC. BE2E reaching a record high for the second consecutive year, while return on
REHAEF R (ROE) 139.7% (RIFERIRLL 2.1 R+ > Mg equity (ROE) was 9.7% (up 2.1 points).
) i FELI

pria 159,907 6s  megan 234es mannz 2D | em
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FY2021 FY2022 (Current term) FY2023 FY2021 FY2022 (Current term) FY2023 FY2021 FY2022 (Current term) FY2023
Fiscal yearended  Fiscal yearended  Fiscal year ending Fiscal year ended Fiscal year ended Fiscal year ending Fiscal yearended ~ Fiscal yearended  Fiscal year ending
March 31, 2022 March 31, 2023 March 31, 2024 March 31, 2022 March 31, 2023 March 31, 2024 March 31, 2022 March 31, 2023 March 31, 2024
HEAARBVIET

*Rounded down to the nearest ¥100 million

#2021 FEED S [N ICBI T 2 RETEME | (BERFTEAEF 295 2020 F3 AN B)F WA LA &L, 2021 FELEOFT LS U R EAEE 2 EA L EOBEE > TN ET
* The “Accounting Standard for Revenue Recognition” (ASBJ Statement No. 29, March 31, 2020) and its guidance have been adopted in the fiscal year ended March 31, 2022, and the figures shown for net sales
for the fiscal year ended March 31, 2022, onwards are the figures after the application of the said standard, etc.
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Q In light of the early achievement of the Medium-term Plan 2023
’ quantitative targets, what is the outlook for the future?

As noted above, we achieved the quantitative targets of Medium-
term Plan 2023 one year ahead of schedule. This is evidence
that the measures to improve profitability set forth in the Medium-term
Plan 2023, such as “creating new added value” and “improving business
efficiency and creating demand through the use of digital technology,”
are steadily yielding results. We believe that the ordinary earnings level of
¥25 billion shows that the Company is developing the ability to generate
stable earnings.
In the fiscal year ending March 31, 2024, as the final phase of the
Medium-term Plan 2023, we will focus on accelerating our growth
strategy, positioning it as a period of preparation for the future. While
maintaining the stable earnings foundation of approximately ¥25 billion
built up thus far, we aim to achieve earnings in new business domains and
growth fields and establish an earnings foundation of between ¥30 billion
and ¥35 billion by around 2030. The growth strategies for each of the four
business domains positioned as growth areas are as follows.
The first is Data and Digital Marketing. To discover latent demand in
response to the varied values of consumers, we will provide a diverse
package of digital measures for both in- and out-of-store environments in
a series of steps through to the verification of effectiveness.
Second is Product Development. We were appointed by the world-
renowned brand Lindt & Springli as the official distributor of their
chocolate products in the Japanese market. In developing original
products, we will promote a strategy of differentiation through creating
information and emotional value while also making maximum use of our
data and digital marketing capabilities.
Third is the Logistics Business. While maximizing the use of digital
technology, we will promote the development of a sustainable and cost-
competitive food supply chain by solving issues in logistics.
Lastly is Overseas Business. We aim to create demand through the
permeation of Japanese food culture in promising overseas markets.
We sincerely look forward to your continued support and understanding.
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MIFBHOFM T2 DZEL T, EBRMF—LNR—JTIELEE,
For detailed financial information, refer to the Mitsubishi Shokuhin website at:

https://www.mitsubishi-shokuhin.com/
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Accelerate our growth strategies for our future vision as
the final phase of the Medium-term Management Plan 2023

[PHRIREEE 2023] THEE LI -RENRBEZEIC, M BEXRE - RIFNOF v LY INFOAREER.
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From the stable earnings foundation built up under the Medium-term Management Plan 2023, we
consider it essential to take on the challenges of new business domains and growth areas. To this end,
we will accelerate proactive investment and personnel shifts to these areas.

The following are specific examples of our initiatives in Data and Digital Marketing, Product
Development, and Logistics Business.

P BRBEHIE DM RER

P> Growth strategies by business domain

F=IXFIIIWEFEAULIHLBS TROMEREMNERETILOEIL

F_AXFIA)N Create a data- and digital-driven new demand-generation model unique to the wholesale business
Bl 2 274 MEBERCEET—Y. HETF—IFICLDMBDT—I Sy T+ —LEBE
Data and Dlgltal Develop a proprietary data platform that utilizes location, purchasing, shipping, and other data
Marketing JEREEFEEZT VIILTHRY. BEIIED SMRIZLE CZ22 0L ERITHEEEDTEH

Provide advertising and promotion functions (from planning to testing of effectiveness) that connect stores with
consumers through digital means

BWARRIESREDIET - BERMEREE A mAREEEDEb

Expand exclusive distributor function for imports, and strengthen product
development function centered on informative value creation

75 2 P BRI S RTHB U VHOERRFSRESEEC & 2 BAEATORY R

As the official distributor for the Lindt & Spriingli brand, handle its brand products in Japan

MEHERD TS VT« VT EBABXILOBHIEKICEY 2EmbAERE

Engage in product development that contributes to the branding of local products and helps export Japanese food culture on a broader scale

DSRYTNEFUIFIVERDSA VT YT - 17 - REBILK

Expand the lineup, share, and sales channels for our original products such as “Karada Shift”

Product Development

MRDOHBRERREECRREUELERDOY IS A F 1 —VigE

Build a sustainable food supply chain by solving social issues in logistics

WAER cFUINEERALLIY PREREY NS v IORBEY T 7 UV T EOHE
LOgIStICS Business Promote optimal area-based vehicle allocation, sharing of truck capacity, and other initiatives that take advantage of digital technologies

*CREHiBE DHEE(IC X 2 EEDBIEM LFEHIE IR Mg DR

Ensure effective asset utilization and sustainable cost competitiveness by pursuing a corporate real estate (CRE) strategy

BFEDRXIEICT x—HAUVIERBEENE

Create demand with a focus on Japanese food culture

BHER cBRRUEET I FENINEEED)— h—Y v L B EFEROBEE - 5

Overseas Business Export and sell Japanese products through partnerships with leading Japanese and Southeast Asian retailers
;B TDINGE - NAB - YRBEBENDRESH

Participate in the management of retail, restaurant, and logistics businesses overseas
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Data and Digital Marketing
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Create a data- and digital-driven new
demand-generation model unique to

the wholesale business

Y= T4TTT7Y N T —LOBETEEEICELOEV VMRS !

D> Building a marketing platform to create enjoyable shopping experiences for consumers

SrtlE IFEER 160G, X—H—#k6,500t & DEL
DB ZBLTRONZE YT T—5 & INFEEEAD
YIR—bhZBUTHEOSNTCRVWEETEERD / DN\D, 2
EREFERERZEN U £EEEICREG SN CRERIE
BEBIZIENTED [FT—IXTIINN—TT 1Y
TFPSY Tz —L] OBEEHELTVET,

CDFSY NT7—AlF EFEEBOLRRMEERICED
Wed—=5'T « VI ZE(IC (FD)., BH - ERICSIFZT

By leveraging big data obtained through daily transactions
with 160,000 retailers and 6,500 manufacturers, knowledge
of consumers gained through support to retailers, and
extensive consumers contact, we are developing a data

and digital marketing platform that can deliver the best
information to consumers in the best locations.

This platform provides a series of steps from positioning
targets based on the varied values of consumers (Figure
1) to advertisement distribution and sales floor linkage

~Nast L~

OEFEERE @R ! (iE5)

(1) Understanding consumers (2) See! (Outside the store)
45 EIEAE - REIE

Understanding consumers

—

VI IEGRERWVIILNSES - 5TV 5EE (H23). 3
SIREE (F14) FTZE—EDRNE L TRHTEITZHDTT,
2022FEF. X—HD—¥k76%t. IFTEEER 26 N BA TN
F Ul

DTSy T4 —LDBECKY, EFBICEFRELL
BEUVYHEZ. BRABERICIHERUELSESRIRIEZIE
HU. FROTSBRBIERICEHMLTOEFT,

using digital media both out-of- and in-store (Figures 2
& 3), and verification of effectiveness (Figure 4). In the
fiscal year ended March 31, 2023, 76 manufacturers and
26 retailers adopted the system.

By establishing this platform, we can provide an
enjoyable shopping experience for consumers and

a sustainable business environment for the food
distribution industry, thereby contributing to the further
development of the industry.

=h ol S

@Ffz ! (BEA)

@E-of !
(3) Visit! (Inside the store) (4) Buy!

e FIYIILEESE

and proposing plans

Digital ad distribution .\
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Expand exclusive distributor function for imports, and strengthen
PI’OdUCt development product development function centered on informative value creation

> AUIFNTFVRIDEEST I
%3§¥ rHapplneSS H%iﬁj :/U_Z%i%% ' [Happiness &i&] YU—X&(F?
P Original brand, “Karada Shift” What is the

“"Happiness Choukatsu” series?

Third “Happiness Choukatsu” series 3 [T & DB AT
newly launched! ffo E=ED/ tenrai (#F) (CREVH®S 1@
NEWRICED 7 RNAZRDBE, B
BRICH B RENGEEEERETOT1—2T 5, BHOFUIF LTSy @iﬁﬁﬁjégjé 319‘32?@“2?;
‘e RV R N . EYCIZC N— N =
RIS T M. SH1# MEEI O], 253 [PROTEIN PLUS] (Tt <. DEBEREHCTEEFEELET,
2533 [Happinessizidl U —XH5 8 DDHEREN 2023F 38 13HICHTES The theme is the link between mind
NFEUE YU —-XLWEFATITU—D@EBBIFICIDY., [h5EY T~ and body. Under the advice of Dr.
EUTEE65RDSA VT v L,ERYFT, Lisa Kirimura, physician and Chief
Executive Doctor of tenrai inc, we
Our original brand, “Karada Shift,” works to foster healthy eating habits in aim to enrich consumers’ quality
the modern age. Following “Sugar Control” and “PROTEIN PLUS,” eight new of life by supporting the body with

dietary fiber and the mind with

products from the third “Happiness Choukatsu” series were launched on March
LAC-Happiness.

13, 2023. New products from the confectionery category have been added to
HFUIAT LBEIRAAEM) OBRERCT.

the series, bringing the “Karada Shift” lineup to a total of 65 products.

PBED 7 [Happiness BEYY=X]

Karada Shift *Happiness Choukatsu series®

CETHIBLRA—T SRR ENINEa—Va Ehit

Sesame Soy Milk Tantan Soup Samgyetang Mushroom Potage Miso soup with pork and vegetables
2V —-3-%4=E3¢L BOEAPMEELE RILF—=HF> Ve 4R ZVIVH

C¥Emnay Y3V HORK WEERSY—Ya JOJoOA-TEELER

Creamy soy milk and Mild taste of chicken Rich potage with notes A generous portion of potatoes
rich sesame flavor and flavor of ginger of aromatic porcini and carrots, that'’s sure to satisfy

Hobpiness ﬁ%ﬁiﬁ
| RE~

R
¥ Dietary fiber Dietary fiber

uuuuuuuuu

L/ BURTARE®
LAC-Happiness

1101E @re
Contains approximately
1 billion cells

FURTIBE®
LAC-Happiness

110{E mre
Contains approximately

1508~ 270 (B L o s 1508~ 270 (§t4)
150 g/¥270 (excluding tax) 150 g/¥270 (excluding tax)

S0/ BURTARE®
7 LAC-Happiness

110iE mre
Contains approximately

1 billion cells

S BT TARE®
LAC-Happiness

#10{8 mxe
Contains approximately
1 billion cells

/
FOT0Us s MO RN
Aianair

148150

30.3g 250 (Bitk) 33.1g /250M (Bttk)
30.3 g/¥250 (excluding tax) 33.1 g/¥250 (excluding tax)

Ngé“@«\
F—b3I-0 =%k 0% SWGNIVRr—% ZARPLEV-IvI2
Oatmeal Raisin Sandwich \=/  Milk Pound Cake Konjac Jelly Mix
R L ILRBHREFIC SLL=XVAY Y —b%E tEEEFIERT Ja—Y—RBTFIELEED
Enst—r3I-! WEOFF I vy F—I2H VK Lot BLLWRE 2BOD7L—1N—
Oatmeal that provides both fiber | Rum raisin cream sandwiched | Moist and delicate texture Two juicy flavors, grape and
and lactobacilli the same time! between sugar-free cookies made with Hokkaido milk peach

RADHEHE
Dietary fiber

3.0

(U T ABRE®

R
Dietary fiber

R R
Dietary fiber Dietary fiber

[FURTIAHRB®
LAC-Happiness
#10{8 mme

Contains approximately

1 billion cells
(BafABsiY)

FURTHERES rap Aoy Er ;
LAC-Happiness
#1012 mre

Contains approximately

1 billion cells
(lBa%iaslY)
(Per package of two)

LAC-Happiness (v LAC-Happiness
#1012 mre L LY w108 eRe
Contains approximately Contains approximately
1 billion cells k- 2 1 billion cells

(1R50g57Y) — & (BaxuBsy)
(Per 50 gserving) (Per individual package)

(Per package of two)

200g 500 (Bttk) 20gx31@, 320 (Bith) 18.8gx6E, 300 (Fitk) 160g (1018:5x 27&E4&) 250 1 (Bitk)
200 g/¥500 (excluding tax) 20 g x three pcs/¥320 (excluding tax) 18.8 g x six pcs/¥300 (excluding tax) 160 g (10 pes: five pes x two flavors)/¥250 (excluding tax)
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Accelerate growth strategies for the future as the final phase of the
Medium-term Management Plan 2023

> EARERICEITSY) Y HHEOERRFTAEEA
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P> Became the official distributor of Lindt & Spriingli products in Japan
Available for purchase at a store near you

AARX - Fa—UvECUREBELUYY &Y 21T IV T

U—tt & BAERMBICSIF DU Y Y TSy RF3ab—

MREDIERFRTRIESE UTEEZRIT, 2023F6 818

K EEICTHRFTEZRIELE U,
RERDENERTESE T D BPIEPILDIRTT Ok LIRH' S,

Lindt & Spriingli, based in Zurich, Switzerland, has
appointed the Company as the official distributor of Lindt
brand chocolate products in the Japanese market, and we
began nationwide sales on June 1, 2023.

By leveraging our wholesale function, we will expand sales
to mass markets such as supermarkets and convenience

el
What is Lindt & Spriingli?

| UvvRyaTFILYTU—itiE. 178 EDIEHERD
F3d—bA—H—
Lindt & Spriingli is a chocolate maker with 178
years of history.

) LEGHHTSEORR. DhATOREN SEE.
EEHEECT—BUCEETS. HRTHHIEN
[Bean to Bar| DF 3JL—hkX—H—D 1%L,

As one of the few Bean to Bar chocolate
manufacturers in the world, the company manages
the entire process, from the selection of quality
cacao varieties and the procurement of cacao
beans to production and supply to customers.

Y FIAV—bDAKRER OVED, [IVFVT) %
T RBAL. BKRHSHEF 3T —NOEGEICI.
Succeeded in producing shiny, smooth chocolate

by inventing the conching technique, one of the
four major revolutions of chocolate™.

ZOHBVULTENBIFOREINS. BAFadL—b
C JSUREIIEED,
With its delicious taste and melt-in-your-

mouth qualities, it is the number one™
imported chocolate brand.

—_

#1 Fadb—h4XES : OITI7OHERE @QEEF3ILV—hDOFEHA @I)LT
F33I—hOREE @I F VT DFEA

*1 Four major chocolate revolutions: (1) Invention of cocoa (2) Invention of
solid chocolate (3) Creation of milk chocolate (4) Invention of conching

%2 HERIKSP-POS (B&SM) (RBE1 202244 8~2023F38 @AF3IIL—
N DHRRE)
*2 Source: KSP-POS (Food supermarket) (period April 2022 to March 2023,
selected only for imported chocolate)

SHOHEEEERAL. 2EOX—/N\—Y—F v hPIVE
TIVARARTPEDNANY =T v MIBIRFTZIL K, B
EPAREREOTOE—Y 3 VEERL. KU EFELBED
NERHZLFTVWEFT,

stores nationwide while continuing to sell mainly to
specialty stores, which have been the primary customers
in the past. By implementing promotions such as tastings
and fixture deployment, we will broaden recognition of the
product to make it more familiar to consumers.

@ LH V)R \Em
@ Main products handled

Vo R=lb
LINDOR

BTrHSHCEBITBFaaL—H
DYV () ICTUVT (hH)
ZDOOHchUaTEIFaOV—h,
Uy —&DAKEmR.

Chocolate truffles with a smooth, melt-
in-your-mouth chocolate shell and a
creamy filling inside. Lindt’s best-selling
product.

S)IVIHSRA ST
Iy T

Packed product
containing five milk
chocolate truffles.

ST - ROA E2¥, ITF
ANSEI—1HP A>T
V=N,

Assorted milk and white
chocolate (two each) and

extra bitter chocolate (one)
truffles.

BEEREREMBICLZOB81F&
BUNBHOT—TIF3db—h,
Tempting aromatic melt-in-your-

mouth thin dark chocolate bars
made with the finest ingredients.

INTENSE DARK

DARK CHOCOLATE
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Accelerate growth strategies for the future as the final phase of the
Medium-term Management Plan 2023

DT E S

Logistics Business

VROHESREFREE U RHRAREROY T 74 F 1 — /185

Build a sustainable food supply chain by solving social
issues in logistics

P ROENE—RAeBERAL THEFTREMADRREBET

P Making effective use of limited resources to build sustainable logistics

St WROTII I ZEEL. BRWRDOLY - L
S - ASORIEICWRUBATOVETET . X—A—1k, I\FEEEK
EEBEERY RONCUY —XZEWEA LB S, Fit
TR Y 54 F T —V DEBEEYROHURE

The Company is promoting the digitalization of distribution
and working to correct inefficiency, waste, and unevenness
in food distribution. In collaboration with manufacturers
B8 () RS [ and retailers, we are taking on the challenge of building
sustainable supply chains and solving social issues in

L TOERT, o _ _ _ o
logistics while making effective use of limited resources.
@ ZittDERY) HH A
@ Our Initiatives
A — A
J -\

§ o= g | ——p=ip——" K
Manufacturing SR TTUT Distribute[ - EREETHREL J Retail
(X—F—i%) Sharing truck capacity (23t V|suaI|zat|on/ of op:;a;;ns w:;m the warehou; . (L)

E B EAERI L T 7B i
(Manufacturers) AGSE - FHATLEA (Our company) Visualization of delivery (Retailers)
Introduction of time slot reservation | performance and area allocation )
system for loading goods p ANEES 2
____________ [ AT - 732 (7 BE R HIR J /Q [ Al predictiﬁoﬁn of g‘emands ] PR
Cut down on standby and loading tim

&

-—
ol

[ Bl — b EEfL ]
D

istribution route optimization

HELHEOMYVHA (Y RAFTFEUF 1) Society-wide initiatives (Sustainability)

Z2RSEOBMY) HA (DHEEMHOBEIE) Industry-wide initiatives (optimization of distribution demands)

CEE%%%EFH‘EAK-IU 7 B S OBR V) i A

Example initiatives for visualization of delivery performance and area allocation

)

QX SIR{LDER V) FHA

@ Initiatives for distribution efficiency

2024 F 4 BICR S A N—DF B
[CERRBHDNIND T E&'Z(F. AF
TRICKBDYRI T4V ANEZIN
TVFET, Hftld, BAERLTL
% hTwvT3500608ETRLEE
U, BB@mEHEHEROM FEREMED
FELERRL. HRUERY >S54
FI—VDORBECHKEUTNESTT,

In light of the imposition of a labor
cap on driver working hours
effective April 2024, there are
concerns about the possibility of a
distribution crisis triggered by a
labor shortage. Through
visualization of the fleet of 3,500
trucks the Company utilizes, we will
take on the challenge of creating a
sustainable supply chain by
improving truck loading rates and
optimizing delivery efficiency.

Step 1

BREEEY—ER
[MOVO Fleetl&A
Introduction of
MOVO Fleet, a fleet
management system

="

LBHOEEME T 7EHD
2. 2£E350060 7Yy
JICHA.

This system has been
adopted for 3,500 trucks
nationwide, mainly in the
metropolitan area around
the Company.

Step2
WX T—2D &R

Analysis and utilization
of transportation and
distribution data

Zaill

MOVO Fleet DEA T. 14
NEMEHO—IEEEEZR
B BATF—RICHEDFD
BEOTF—EHITEDE
ZZET EmEERRETER
SHEROE L EIREIC,
MOVO Fleet allows for
collective management of
partner company vehicles.
Combining this with our
proprietary data allows us
to calculate vehicle RPM
and loading efficiency.

Step3

REREZERR
Optimal truck
dispatch

&

B

T—EOFERICKY) KT
MR RZEICRELTL
BXMEE DTV I ZHR
HEICHBIE. 5121
A—H—EWMETDRET
FUDREOERR.

By leveraging data, we have
been able to flexibly distribute
branch line distribution
trucks, which are dispatched
to and between distribution
bases, and have even been
able to formulate distribution
plans up to the time of pickup
by the manufacturer.
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Investing in and collaborating with start-up companies to
transform existing businesses and create new ones

Lt RY—bF v TPEEEOBEHEZBNIC, 2022FEK I HRE TERE
(CEIEMAEZMEL. RI— MNP v TEEPRYF v —F v EIVEFELDEIEZR
ELTVETY, &Ffe. RI— b7 v TEENDREREZREIC. REETOHEC
HESDIEHERROBEMEZED TVE T, SHD. FERUESHDAI—~7 v TIREIC
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X

Since FY2022, the Company has reinforced the functions under the direct

jurisdiction of the CEQ that are intended to promote collaboration with

S ZEARL

start-up companies and venture capitalists. Relevant measures, including the

Mitsubishi Shokuhin

distribution of investment funds, are being developed as part of our initiatives

to promote investment in start-up companies. By continuing to proactively

provide our functions and assets to promising start-up companies, we aim to

create new economic, social, and environmental value.

NEEH
Initial Case
%5A31B7LAUY—R
* Press release on May 31

[P W)HBZ jplaiRHtd 5 (#F) Antway EDBIEREH IR ERMHELE Lk,
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Signed a comprehensive business agreement with Antway Inc., which offers “Tsukurioki.jp.”

The Company has underwritten a portion of the shares issued through a third-party allocation of new shares.

BHERRT 75— MaRIRE

Shareholder Survey Results

St HEDOERODTRREZE S, 2022F12BIC7 V5 —hERfELE LT,
HEDERNSEERIERZREL. D&UBILBLETET, HEOHSE.

—BWTRTETVEID T Tr— MERZERELE T,

The Company conducted a survey on December 2022 to solicit the opinions of its
shareholders. We sincerely appreciate the valuable feedback we received from our
shareholders. Due to space limitations, the following is a partial report of the survey results.

X ZBASKER. RSEHLEZE
Q 1 What was the most important factor when
purchasing our company’s shares

EYURZEFIL 2.2% SIS DIERE 1.0%
Business models Recommended by securities companies

Z DAt 2.6%
Other

BREER 3.0% T d
Management principles ‘

B DBIZRK ZEM 29.9%
Undervalued stock price Stability
4.2%
Uit ] O ioies R - ORI
Financial position
Growth and

and soundness future potential
25.9%

5.7%
DT 7Y
Fans of the Company FOAMERLS 16.8%

8.7% Dividend expectations

SRhEHAR :
Implementation period:
2022 12H 18~ 28H

December 1, 2022 through
December 28, 2022

CEEVREWERER |
Shareholders who responded to
the survey:

320% (26D 6.9%)
320 (6.9% of the total)

Q 2 S, HHlCHAFI B L
Future expectations of the Company
ESG - SDGs D
Enhancement of SR/IR activities

EXEH 3.4%
Initiatives on ESG A
and SDGs —ll ‘73?33 2.3%

BHHREWL 4.9% ZERH 29.9%

Treasury stock Stable dividends
buybacﬁ
D2l 5.4%

Stock split

LEENAE=E SV

Active  11.8% LTERE 23.6%
business Stable management

expansion e
FERTE - [@LE 17.4%
Performance stability/improvement

TSR/IR%@J@?‘E% 1.3%

C WERWTER - TELF. SEHOBEPRFHDSELEVLET, >

Submitted feedback and requests shall be used as reference for future management and IR activities.
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m R DIKR 202323831885
L7 AN OF 5]

FATOIRERRIUREEN 140,000,000 #
FITERINDREE 43,537,200 %
(B 48842 0)
—EBITTORILDE 100 %k
" £ # 5,448 %
(RURAZREL 876 B18)
RBEENHIS T
EESRI 538397#(1 .24%)*‘ — -
BA-ZOM 28,279,899 # (64.95%)
(ESHRET)
2,699,459% (6.20%)
= HEEAE F- SRR
6,095,945 (14.00%) 5.923,500# (13.61%)

() MEA-ZDAM] ICFBECHR 488 HEZSATHN FT .

m Share Data (as of March 31, 2023)

Number of Shares

Authorized share capital 140,000,000 shares
Number of shares issued 43,537,200 shares
(including treasury stock of 488 shares)

Share unit 100 shares
Number of Shareholders 5,448

(increased by 876 people year on year)

Share Distribution by Owner
® Securities companies ) _
538,397 shares (1.24%) J i [ Domestic companies

28,279,899 shares
Individuals and other

' ‘ (64.95%)
(including treasury stock)
2,699,459 shares (6.20%)
= Foreign companies = Financial institutions
6,095,945 shares(14.00%) 5,923,500 shares
(13.61%)

(Note) “Individuals and other” includes 488 shares of treasury stock.

KEE Major Shareholders

K REn e Name e e
—EEEMUST 21,816 50.11 Mitsubishi Corporation 21,816 50.11
BAYZ9—- M52 MESERITHE S (§5E0) 3,332 7.65 The Master Trust Bank of Japan, Ltd. (Trust Account) 3,332 7.65
MRS EA DR N1 8RBT (1B5E0) 1,191 2.73 Custody Bank of Japan, Ltd. (Trust Account) 1,191 2.73
MRt =FL1 700 1.60 Nichirei Corporation 700 1.60
TIUNZFOMKEHT 686 1.57 Maruha Nichiro Corporation 686 1.57
H> N -t 669 1.53 Suntory Spirits Ltd. 669 1.53
NIZABRIN—TAR A4t 611 1.40 HOUSE FOODS GROUP INC. 611 1.40
T=7IWI—T %Rt 600 1.37 TableMark Co., Ltd. 600 1.37
MRty A1 497 1.14 Nissui Corporation 497 1.14
—ZERBRtESHNS 454 1.04 Mitsubishi Shokuhin Employee Shareholding Association 454 1.04

(F) FHREE. THRRBEVVBTTRRLTBVETS .

(Note) Figures less than 1,000 shares are rounded down.
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BRRSSBRAE . 5e3m 31

EPFeﬁEEé’@%‘E%EH% 1 BFI9H30H

PEEFERHOEENS
37 RLAICHRfE

E B

MEZBBEEAN . —= ==rem/= N

= BIC1E DE’%E%E@  =ZUFJEEERITHIRT
&

& 5t 1 ZEUFJIESERITHIA SESRTE8
R%BH‘EPFEEI:?HHEN 1
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https://www.mitsubishi-shokuhin.com/
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Shareholder Memo

Business Year
April 1 of each year to March 31 of the following year

Record Date for Year-end Dividend
March 31 of each year

Record Date for Interim Dividend
September 30 of each year

Ordinary General Meeting of Shareholders
To be held within three months from the day following the last
day of each business year

Shareholder Register Administrator

Special-account Managing Institution
Mitsubishi UFJ Trust and Banking Corporation

Contact
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
1-1, Nikko-cho, Fuchu-shi, Tokyo, Japan
(Mailing address)
Mitsubishi UFJ Trust and Banking Corporation
Corporate Agency Division
P. O. Box 29, Shin-Tokyo Post Office, Tokyo 137-8081 Japan

Listing Stock Exchange
Tokyo Stock Exchange

Method of Public Notice
Electronic public notice will be made.
Mitsubishi Shokuhin's URL for public notice:
https://www.mitsubishi-shokuhin.com/

(However, if it is impossible to publish public notices electronically because of an accident
or other unavoidable circumstances, the public notices shall be made by publication in the
Nihon Keizai Shimbun.)
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Main Offices

m Corporate Data s of March 31, 2023

Corporate Name
Mitsubishi Shokuhin Co., Ltd.

Head Office

1-1, Koishikawa 1-chome, Bunkyo-ku, Tokyo, Japan
Common Stock

¥10,630,291,250
Number of Employees

(Consolidated) 4,944 (Non-consolidated) 4,080

Main Business Lines
Mainly wholesale of processed foods, frozen and chilled
foods, alcoholic beverages and confectionaries in Japan
and overseas, as well as other business activities, including
distribution and other services.

LBz (HLgm) ©
Hokkaido Branch (Sapporo)

B P8 3 £t (KPRAT & chTh)
Kansai Branch (Toyonaka, Osaka)\

AN BRI
Kyushu Branch (Fukuoka)
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mt
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A1) HER
E2) BER

O RALZ A (L)
Tohoku Branch (Sendai)

® Kt (HRRBYRKX)
Head Office (Bunkyo-ku, Tokyo)

O) \
hER Tt (R EE)

Chubu Branch (Nagoya)

R E (L e
Chushikoku Branch (Hiroshima)

m Board of Directors, Audit & Supervisory Board
Members and Executive Officers (as of June 26, 2023)

Representative Director

Yutaka Kyoya

Director Koichi Enomoto
Director Koji Tamura

Director Hirohide Hosoda
Director Hiroshi Kawamoto
Director Wataru Kato
Director Tamaki Kakizaki
Director Masahiro Yoshikawa
Director Kimiko Kunimasa

Audit & Supervisory Board Member
Audit & Supervisory Board Member
Audit & Supervisory Board Member
Audit & Supervisory Board Member

Koki Yamakawa
Eiji Unakami
Yoshiharu Ojima
Eiji Yoshikawa

Notes: 1. Tamaki Kakizaki, Masahiro Yoshikawa and Kimiko Kunimasa are Outside Directors.
2. Eiji Unakami and Yoshiharu Ojima are Outside Audit & Supervisory Board Members.

HHOBEREFFR—LR=ITEIEICLBNET,

More information about Mitsubishi Shokuhin is available on its website at:

https://www.mitsubishi-shokuhin.com/

10



2 Mitsubishi Shokuhin




